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1. Introduction 

 
1.1 Angeion Group (“Angeion”, “we” or “us”) has been retained by the proposed class 

representative, Phillip Evans (the “Proposed Class Representative”), to provide a 

Notice and Administration Plan (the “Plan”) in support of the Proposed Class 

Representative’s application to the Competition Appeal Tribunal (the “Tribunal”) for 

a Collective Proceedings Order  (“CPO”) in proposed collective proceedings (the 

“Proposed Proceedings”) against Barclays Bank Plc, Barclays Capital Inc., Barclays 

Execution Services Limited, Barclays Plc, Citibank N.A., Citigroup Inc., JPMorgan 

Chase & Co., JPMorgan Chase Bank, N.A., J.P. Morgan Europe Limited, J.P. Morgan 

Limited, MUFG Bank, Ltd., Mitsubishi UFJ Financial Group, Inc., NatWest Markets 

Plc, The Royal Bank of Scotland Group Plc and UBS AG (together, the “Proposed 

Defendants”). 

 

1.2 We understand that the Proposed Class Representative is required, under Rule 78 of the 

Competition Appeal Tribunal Rules 2015 (the “Tribunal Rules”), to include a 

Litigation Plan for the collective proceedings with his application for authorisation to 

act as the Proposed Class Representative.  Pursuant to Rules 78(3)(c)(i) and (ii) of the 

Tribunal Rules, the Litigation Plan must include, amongst other things, details of: (a) 

the method of bringing proceedings on behalf of the Classes1 and for notifying Class 

Members2 of the progress of the proceedings; and (b) the procedure for governance and 

consultation which takes into account the size and nature of the Classes. 

 

1.3 Paragraph 6.30 of the Competition Appeal Tribunal Guide to Proceedings 2015 (the 

"Tribunal Guide") contains further detail on the matters that may appropriately be 

addressed in the Litigation Plan, including: 

 

(a) the way the Proposed Class Representative intends to publicise the proceedings 

to Class Members, including a sample notice; 

(b) the method proposed for communicating with and reporting to Class Members 

going forward; 

(c) how inquiries from Class Members will be dealt with; and 

(d) if it is proposed that the Proposed Proceedings should result in an aggregate award 

of damages, how that award would be distributed as between Class Members. 

 

1.4 This Plan addresses the first three of these issues.  It also deals with the practical aspects 

of the distribution of any aggregate award of damages.   

 

1.5 We adopt the following structure:   

 

(a) In Section 2, we detail our experience and expertise in class communication and 

noticing; 

(b) In Section 3, we consider the Target Audience (as defined) and the characteristics 

of the Target Audience; 

(c) In Section 4, we provide an overview of the Notice Plan (as defined), considering 

the various methods by which we intend to communicate with Class Members;  
 

1 As defined at Annex 3 of the Claim Form, there are two classes: Class A and Class B, together the “Classes”. 
2 Persons who fall within the class definition as set out at Annex 3 of the Claim Form will be referred to in this 

Plan as “Class Members”. 
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(d) Section 5 addresses the steps that we will take to engage with Class Members 

upon issue of the Proposed Proceedings, prior to the granting of a CPO; 

(e) Section 6 addresses the steps that we will take to communicate with Class 

Members upon granting of a CPO; 

(f) Section 7 details the processes for opting in and opting out of the Proposed 

Proceedings; 

(g) Section 8 addresses the steps that we will take to communicate with Class 

Members following any award of aggregate damages or agreement of any 

settlement; 

(h) In Section 9, we explain the practicalities of the claim filing process that we will 

implement in the event of an aggregate award of damages or settlement sum; 

(i) Section 10 addresses the payment of damages to Class Members; and 

(j) Finally, in Section 11, we note the additional reports that could be provided during 

the course of the Proposed Proceedings if that would assist the Tribunal. 
 

2. Background, Qualifications and Experience 

 
A. Angeion 

 

2.1 Angeion is an experienced class action notice and claims administration company 

formed in 2013 by a team of executives with extensive experience at five other 

nationally recognised claims administration companies in the United States.  

Collectively, the management team at Angeion has overseen more than 2,000 class 

action settlements and distributed over $10 billion to class members.  More information 

regarding Angeion’s background and experience is included at Appendix 1.  The 

executive profiles, as well as the company overview, are available at 

www.angeiongroup.com/our_team.htm.  

 
B. Steven Weisbrot 

 

2.2 Steven Weisbrot, Partner and Chief Innovation Officer at Angeion, is a recognised class 

action notice expert, who will lead the Angeion team working on the Proposed 

Proceedings.  He has authored numerous articles in legal publications on topics 

including class action notice programmes, using digital media to notify class members, 

class action claims administration, and proper claim form design.  He has also lectured 

extensively at many of the largest law firms in the world, as well as to hedge fund 

managers, bar associations and in-house counsel on class action notice and claims 

procedures.  Mr. Weisbrot’s CV is included at Appendix 2.  
 

3. Target Audience & Characteristics 
 

 
A. Target Audience 

 
3.1 In order to publicise the Proposed Proceedings and give notice to the Class Members, 

it is necessary to target the appropriate individuals with decision-making authority 

within the entities which may fall within the Classes.  These individuals make up the 

“Target Audience”. 

 

http://www.angeiongroup.com/our_team.htm
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3.2 Class Members can be characterised as either financial institutions3 or non-financial 

customers4 which trade in the FX market. We have been shown the expert report of 

John Ramirez who has estimated on a preliminary basis that the Opt-Out Class5 will 

consist of approximately 42,015 Class Members between the Classes6.   

   

3.3 The size of the Opt-In Class7 will be determined by the number of customers who 

include themselves in the Proposed Proceedings. 

 

3.4 Given the nature of the class definition, it will not be possible to identify each and every 

Class Member at the outset of the Proposed Proceedings.  While the plan we have 

formulated to notify Class Members, as described in Sections 4, 5, 6 and 8 (the “Notice 

Plan”), will include efforts to notify likely Class Members of the Proposed Proceedings 

directly (see Section 5B), it is necessary that the Notice Plan deploys a varied and 

overinclusive media strategy specifically targeted at the Target Audience, based on their 

characteristics. 
 

3.5 As the Target Audience is large and varied, we have used available demographic data 

customarily used by advertising professionals to identify the best methods to reach the 

Target Audience.  We have considered which publications members of the Target 

Audience are likely to read and which websites they are likely to visit (see below).  This 

will maximise the chance that Class Members are informed of the Proposed 

Proceedings and the fact that they may have suffered recoverable losses. 
 

B. Target Audience Characteristics 
 

3.6 The Target Audience comprises the key stakeholders and decision-makers within the 

entities which comprise the Classes.  The Target Audience can be split into two broad 

categories: (a) individuals within financial institutions, such as investment funds, 

including hedge funds and pension funds; and (b) individuals within non-financial 

institutions, such as multinational corporations, government entities (as well as private 

investors and their advisors).  From a media planning perspective, there is considerable 

overlap between these two categories, and we have used general market data to ensure 

that we are able to target each of them effectively. 
 

 
3 Financial institutions are regarded as foreign exchange and interest rate derivatives market end users, mainly 

comprising mutual funds, pension funds, hedge funds, currency funds, money market funds, leasing companies, 

insurance companies and other financial subsidiaries of corporate firms (Source: Triennial Central Bank Survey 

of Foreign Exchange and OTC Derivatives Markets, April 2019). 
4 Non-financial customers mainly comprise non-financial end users, such as corporations, non-financial 

government entities and private individuals who transact for investment purposes (Source: Triennial Central Bank 

Survey of Foreign Exchange and OTC Derivatives Markets, April 2019). 
5 Members of Class A and Class B who are domiciled in the United Kingdom will be automatically included in 

the Classes unless they decide to exclude themselves from it (these persons comprise the “Opt-Out Class”). 
6 See expert report prepared by John Ramirez of Econ One Research Inc., paragraph 19(b). 
7 Class Members domiciled outside of the United Kingdom will have to opt in to the Proposed Proceedings to be 

included in the Class (these persons comprise the “Opt-In Class”). 
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3.7 In relation to (a), we have analysed data from the City of London Corporation, GfK 

MRI8 and ComScore9 relating to financial services professionals which, in the United 

Kingdom, represent 3.4% of the domestic workforce10.  The data suggests that these 

professionals consume their media in the following ways:  
 

Characteristic Statistic 

Reads any daily print newspaper 16.15% 

Reads print financial news or publications 29.33% 

Obtains news online (via tablet, mobile phone, or 
any other method of access to the internet) 

64.64% 

Visits news sites on a mobile phone 65.08% 

Reads electronic newspapers 55.36% 

Listens to news radio 2.82% 

 

3.8 As can be seen from the table, the media consumption habits of the Target Audience 

within financial institutions centre around online media and financial print media.  This 

has informed the first five of the list of six publications in which we intend to advertise 

the Proposed Proceedings, as detailed in the Notice Plan at paragraph 4.17. 
 

3.9 The number of individuals within (b) is large and the types of entities and private 

investors are varied.  As such, no one dataset from which to draw conclusions in relation 

to the Target Audience’s characteristics is sufficient.  Broadly, however, individuals 

within (b) are likely to be the treasurers and directors of finance of domestic and 

multinational corporations and businesses, or high net worth individuals (“HNWI”) 

who privately invest in FX.  The first five publications listed at paragraph 4.17 will 

already cater to the demographic profile of executive-level managers and business 

decision-makers. We also include The Telegraph in order to target HNWI11. 
 

4. Notice Plan 
 

A. Overview 
 
4.1 As mentioned above, it will not be possible to identify each and every Class Member.  

 
8 GfK Mediamark Research and Intelligence LLC (or “GfK MRI”) provides demographic, brand preference, 

and media-use habits and captures in-depth information on consumer media choices, attitudes, and consumption 

of products and services in nearly 600 categories.  For commercial reasons, we are unable to share the 

underlying source data obtained through GfK MRI. 
9 ComScore, Inc. (or “ComScore”) is a leading cross-platform measurement and analytics company that 

precisely measures audiences, brands and consumer behavior everywhere, capturing 1.9 trillion global 

interactions monthly.  ComScore’s proprietary digital audience measurement methodology allows marketers to 

calculate audience reach in a manner not affected by variables such as cookie deletion and cookie 

blocking/rejection, allowing these audiences to be reached more effectively.  ComScore operates in more than 

75 countries, serving over 3,200 clients worldwide.  For commercial reasons, we are unable to share the 

underlying source data obtained through ComScore. 
10 See the following study by PWC and the City of London Corporation: The total tax contribution of UK 

financial services in 2018, 11th Edition. 
11 According to its own statistics, as of 2013, the average reader of The Telegraph had savings of over £100,000, 

higher than any other newspaper in the United Kingdom: 

https://i.telegraph.co.uk/multimedia/archive/01863/Digital_Media_Pack_1863797a.pdf. 
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As such, it is necessary to deploy a variety of media specifically chosen to reach the 
Target Audience, in order to reach the greatest number of Class Members possible. 

 

4.2 We will employ different media at each stage of the Proposed Proceedings in light of 
the communication objectives for that stage.  The Notice Plan comprises three main 
stages: 
 
(a) the CPO application (the “Pre-CPO Stage”) outlined at Section 5; 
(b) the period following the grant of a CPO (the “CPO Stage”) outlined at Section 

6; and 
(c) the distribution of any damages or settlement sum (the “Recovery Stage”) 

outlined at Section 8. 
 
4.3 For each stage, we set out the ways which we intend to notify the Class, which include: 
 

(a) providing formal notices (see Section 4B) to the Target Audience directly; 
(b) an integrated media campaign, including –  

(i) a robust public relations (“PR”) campaign designed to generate substantial 
news coverage of the Proposed Proceedings at a local, regional, national 
and international level; and 

(ii) (during the CPO Stage and the Recovery Stage) online and print 
advertisements in a combination of national and international publications, 
selected in accordance with the media consumption habits of the Target 
Audience (“Advertisements”) (see Section 4C); 

(c) a dedicated claim website (the “Claim Website”, mock-ups of which are included 
at Appendix 3) for –  
(i) the provision of information (including updates in relation to any hearings, 

judgments, settlements and any other information as the Proposed 
Proceedings progress) and publication of formal notices; 

(ii) potential Class Members to access interactive features to assist them in 
determining whether they fall within the Classes; 

(iii) Class Members to register their interest in being provided with information 
and regular updates about the Proposed Proceedings; 

(iv) Class Members (at the appropriate time) to opt out of or opt in to the 
proceedings (pursuant to Rule 83 of the Tribunal Rules); and 

(v) Class Members (at the appropriate time) to apply to receive their 
entitlement from the proceeds of the Proposed Proceedings if successful; 

 
4.4 The methods by which we intend to notify Class Members and the stages at which these 

methods will be deployed are summarised in an indicative notice schedule which can 
be found at Appendix 4. 

 
4.5 We will utilise ‘Search Engine Optimisation’ throughout the Proposed Proceedings to 

ensure the Claim Website features prominently in search engine result listings, thus 
increasing the likelihood that interested parties are directed to the Claim Website for 
information in relation to the Proposed Proceedings. 

 

4.6 Pursuant to Rule 83 of the Tribunal Rules, we will also establish a register to record the 
names of the Class Members who wish to opt out and those who wish to opt in. 

 

B. Formal Notices 
 
4.7 At the core of the Notice Plan are the notices which we anticipate will be required either 

pursuant to the Tribunal Rules or otherwise at the direction of the Tribunal which alert 
Class Members to their rights in the Proposed Proceedings (the “Notices”).  Sample 
Notices are included at Appendix 5. 



 

8 | P a g e  

 

 
4.8 We understand from the Proposed Class Representative that Notices may be required 

in the Proposed Proceedings:12 
 
(a) when a CPO Application is made and a hearing date listed; 
(b) if the Tribunal makes the CPO; 
(c) if the Tribunal issues a judgment or order in the Proposed Proceedings; 
(d) if an application is made for a collective settlement approval order; 
(e) if a collective settlement order is made; 
(f) if the Tribunal intends to have a hearing to determine how to quantify individually 

represented persons’ claims from an aggregate award of damages; 
(g) if the Proposed Class Representative intends to withdraw from the role. 

 
4.9 Whilst this Plan focuses on the Notices that will be issued at the Pre-CPO Stage, the 

CPO Stage and the Recovery Stage, all other Notices (including those required pursuant 
to Rules 87, 88 and 91 of the Tribunal Rules) will be prepared and disseminated in 
accordance with the principles set out below.   
 

4.10 All Notices, as well as the dedicated Claim Website content and Advertisements, will 
be written in concise, easily understandable language. 
 

4.11 The European Commission’s investigation into FX revealed that the cartelists 
manipulated the trading of 11 currencies: the Euro, British Pound, Japanese Yen, Swiss 
Franc, US, Canadian, New Zealand and Australian Dollars, and Danish, Swedish and 
Norwegian crowns.  These currencies indicate the countries which may have been 
particularly affected by the infringements, which has in turn informed our strategy to 
notify potential members of the Opt-In Class.  As such, all Notices will be translated 
into the following languages: Danish, French, German, Italian, Dutch, Norwegian, 
Spanish and Swedish.  Given Hong Kong, Japan and South Korea have such large 
financial centres, it is also likely that companies and HNWIs based in these countries 
trade these major currencies.  As such, all Notices will also be translated into Cantonese, 
Korean and Japanese. 

 

4.12 Drawing on our experience and expertise13, we will draft Notices and continue to update 
website content, including Frequently Asked Questions (“FAQ”), which effectively 
convey the necessary information to Class Members in plain language. 
 

4.13 When preparing the Notices, we will employ the following communications methods 
which are well established in our field.  The Notices will: 

 
(a) be drafted in plain language; 
(b) contain plain language summaries, where applicable, providing a concise 

overview of important information and a table highlighting key options available 
to Class Members; 

(c) feature a prominent headline in bold text to capture attention; 
(d) be in a question and answer format which makes it easy to find answers to 

common questions by breaking down the information into simple headings; and  
(e) prominently display the address of the Claim Website in order to direct Class 

Members to the Claim Website where they can obtain additional information. 
 

4.14 Directly beneath the headline, in italicised text, all Notices issued pursuant to the 
Tribunal Rules or otherwise at the direction of the Tribunal will also alert the reader 

 
12 Litigation Plan, paragraphs 58-80. 
13 In the United States, Angeion Group, has drafted thousands of Notices judged to be compliant with Rule 23(c)(2) 

of the Federal Rules of Civil Procedure, which require class action notices to be written in “plain, easily 

understood language”.  Our experience is expanded upon in Appendix 1.  
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that: “This is a legal notice that has been issued at the direction of the Competition 
Appeal Tribunal”.  This will lend credibility to the document and alert the reader that 
it is authorised by the Tribunal rather than a mere solicitation from a lawyer. 

  
4.15 Consistent with normal practice, all Notices will undergo a final edit prior to publication 

to ensure the documents are accurate and that there are no grammatical errors. 
 

C. Advertisements 
 
4.16 We have chosen publications for the CPO Stage and the Recovery Stage which are 

contextually and demographically appropriate for the Target Audience, based on the 
data described at Section 3. 

 

4.17 The table below outlines the publications in which we intend to advertise the Proposed 
Proceedings, including some information about the publications and the relevant 
demographic considerations which informed their selection.  When considering 
whether to advertise in a publication’s print or digital edition we have taken into account 
(i) the size of the publication’s circulation in each edition; (ii) the likelihood of our 
Target Audience engaging with each edition; and (iii) the comparative costs of 
advertising in each edition. 

 

Publication 
Publication 

Frequency 

Circulation 

(approx.) 
Reach Primary Readership Information 

Financial Times 

(print and 

digital) 

Daily 
185,747 (Print) 

 740,000 (Digital) 
UK 

Corporate and investor audience, 

primarily including business 

decision-makers (61%), executives 

(30%) and HNWI (18%)14 

The Economist 

(print) 
Weekly 156,675 UK 

Corporate and investor audience, 

primarily including executives, 

treasurers and managers15 

City A.M. 

(print) 
Daily 105,681 UK 

Managerial and professional 

audience, including business 

decision-makers (68%)16 

Bloomberg 

Business Week 

(print and 

digital) 

Weekly 325,000 
UK and 

Europe 

Corporate audience, primarily 

including executives, directors of 

finance, treasurers and managers17 

Euromoney 

(print) 
Monthly 25,000 

UK and 

Europe 

Corporate (54%), finance (34%) and 

investor (10%) audience, primarily 

including executives (33%), 

directors (35%), CFOs and 

treasurers (19%)18 

 
14 According to its own statistics, as of 2017: https://fttoolkit.co.uk/d/audience/corporate.php.  
15 According to GfK MRI data. 
16 According to its own statistics, as of 2015: https://www.cityam.com/advertising/newspaper.  
17 According to GfK MRI data. 
18 According to its own statistics, as of 2019: https://www.euromoney.com/marketing. 

 

https://fttoolkit.co.uk/d/audience/corporate.php
https://www.cityam.com/advertising/newspaper
https://www.euromoney.com/marketing
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The Telegraph 

(print) 
Daily 541,036 UK 

Average reader has savings of over 

£100,00019 

 
4.18 All Advertisements will be drafted in clear and concise language to ensure that the 

information is accessible and understandable to all Class Members.  Sample 
Advertisements are included at Appendix 6. 

 

4.19 In order to test this, we will conduct qualitative and quantitative research to gauge the 
effectiveness of the Advertisements.  For example, we will perform A/B testing on the 
Advertisements: at the beginning of each advertising campaign, we will run small “test 
runs” with the banner advertisements to monitor how Class Members respond to those 
advertisements.  The testing process will take approximately 1-2 weeks which will 
allow us to collect sufficient information about the efficacy of the digital 
Advertisements and roll out any changes to our other Advertisements. Specifically, we 
can determine: (i) how many people clicked on each Advertisement; (ii) how long they 
remained on the Claim Website after clicking an Advertisement; (iii) which pages they 
viewed; and (iv) other relevant data-based statistics to ensure that we are utilising the 
best advertisements for the Target Audience.  This testing will enable us to establish 
whether Class Members are responding to the Advertisement, and whether the 
Advertisement is likely to persuade them to take action and consider participating in 
the Proposed Proceedings. 

 
5. Pre-CPO Stage 
 

A. Formal Notices 
 
5.1 This section outlines the methods by which we will engage with Class Members from 

the time of filing the CPO Application to the CPO hearing. 
 

5.2 We understand from the Tribunal’s orders in previous applications for a CPO20 that the 
Tribunal will require the Proposed Class Representative to communicate with the 
Classes once the Proposed Proceedings have been filed, notifying the Classes of the 
fact of the Proposed Proceedings, and in particular provide notice of the date and time 
of the CPO application hearing (hereinafter referred to as the “CPO Application and 
Hearing Notice”).  As such, we have prepared a draft CPO Application and Hearing 
Notice, attached to this Plan at Appendix 5.  
 

5.3 The draft CPO Application and Hearing Notice also contains information detailing how 
to object to the CPO Application and/or the authorisation of the Proposed Class 
Representative. 

  
B. Direct Noticing 

 
5.4 We are currently using, and will continue to use, various data sources to compile a 

mailing list of likely Class Members in order to carry out a direct noticing campaign.  
We will use this information to identify likely Class Members within these databases 

 
19 According to its own statistics, as of 2013: 

https://i.telegraph.co.uk/multimedia/archive/01863/Digital_Media_Pack_1863797a.pdf.  
20 See for example paragraphs 8-10 of the Order of the President (Directions for hearing of CPO Application) 

dated 21 November 2016 in Walter Hugh Merricks CBE v Mastercard Incorporated and Others 1266/7/7/16.  See 

further Litigation Plan, paragraph 66. 

https://i.telegraph.co.uk/multimedia/archive/01863/Digital_Media_Pack_1863797a.pdf
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with the aim of providing them with the CPO Application, Hearing Notice and FAQ so 
likely Class Members are informed of, and kept updated in relation to, the Proposed 
Proceedings. 

 

5.5 So far, we have identified the following public bodies and associations which hold 
publicly available databases which contain the following information at no cost: 
 
(a) HMRC trade information database, which contains the business names and 

addresses of operational importing and exporting companies in the United 
Kingdom21; 

(b) Investing.com (a financial news website focussing on data relating to global 
financial markets) maintains a database containing the business names and 
addresses of approximately 1,600 mutual funds across the European Union22; 

(c) The Investment Management Association (a trade body and industry voice for 
investment managers in the United Kingdom) database, which contains the 
business names of approximately 280 investment funds in the United Kingdom23; 

(d) The Association of Investment Companies (a national trade association for the 
closed-ended investment company industry) database, which contains the 
business names of approximately 260 investments companies in the United 
Kingdom and approximately 100 offshore investment companies24; and 

(e) Angeion’s proprietary list (already compiled) containing approximately 4,300 
contacts at financial institutions with whom we have had previous dealings in 
relation to litigation involving financial investments. 

 

5.6 We will consider contacting the following associations which we have identified hold 
the following databases for a fee: 

 

(a) Pensions Funds Online (an online source of information relating to global pension 
funds) database, which contains the business names of approximately 7,000 
pension funds across the European Union (approximately 4,600 of which are 
based in the United Kingdom)25; 

(b) Eureka Hedge (an online source of information relating to global hedge funds) 
maintains a database containing the business names, addresses and contact details 
(e-mail addresses) of approximately 5,800 hedge funds across the European 
Union26; 

(c) The British Exporters Association (a national trade association representing the 
interests of the export community) database, which contains the business names 
and contact details (phone numbers and e-mail addresses) of 120 exporting 
companies in the United Kingdom27; 

(d) The Alternative Investment Management Association (an association 
representing the global alternative investment industry) database, which contains 
the business names, addresses and contact details (phone numbers and e-mail 
addresses) of approximately 2,000 alternative investment funds28; 

(e) A database including the names and contact details for individuals at 
approximately 72,000 businesses in the financial services sector29; and 

(f) A database including the names and email addresses of approximately 15,000 

 
21 https://www.uktradeinfo.com/Statistics/Pages/Data-Downloads-Archive.aspx. 
22 https://www.investing.com/funds. 
23 https://www.theia.org. 
24 https://www.theaic.co.uk. 
25 https://www.pensionfundsonline.co.uk. 
26 http://www.eurekahedge.com/Products/global-hedge-fund-database. 
27 http://www.bexa.co.uk. 
28 https://www.aima.org. 
29 This information is available from https://www.bookyourdata.com. 

 

https://www.uktradeinfo.com/Statistics/Pages/Data-Downloads-Archive.aspx
https://www.investing.com/funds/
https://www.theia.org/
https://www.theaic.co.uk/
https://www.pensionfundsonline.co.uk/
http://www.eurekahedge.com/Products/global-hedge-fund-database
http://www.bexa.co.uk/
https://www.aima.org/
https://www.bookyourdata.com/
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executive-level directors and corporate chairpersons30. 
 

5.7 We will also consider contacting a number of associations related to industries we have 
identified to include the largest companies which are likely to have entered into FX 
transactions during the relevant period, namely: aviation, oil and gas, basic materials, 
industrial goods, health care, telecommunications, utilities and technology.  The 
associations we have identified are included at Appendix 7. 

 

5.8 Hausfeld proposes to work with global class action firms which specialise in providing 
class action research and claims filing services exclusively for institutional investors: 
Institutional Shareholder Services Inc. (“ISS”)31, Institutional Protection Services 
(“IPS”)32 and Financial Recovery Technologies (“FRT”)33. ISS, IPS and FRT have a 
large number of financial institution clients which they advise in relation to 
participation in potential investor actions, and these clients may be Class Members.  
Hausfeld will seek to agree that each of these firms will contact their clients, inform 
them of the Proposed Proceedings, and provide them with the information they need to 
identify whether they are Class Members. 

 

5.9 We will continue to seek to identify Class Members, compile their information and 
notify them accordingly throughout the Proposed Proceedings. 

 
C. Dedicated Claim Website 

 
5.10 We have established a simple, informative Claim Website with the URL 

www.fxclaimuk.com, which will be publicised in all Notices.  Multiple variations on 
this URL (including www.fxclaim.com, www.fxclaim.co.uk, www.fxclaim.uk, 
www.fxclaimuk.co.uk, www.fxclaimuk.uk) have also been reserved for re-direction to 
the Claim Website.  At the Pre-CPO Stage, the Claim Website includes: 

 
(a) a summary of the Proposed Proceedings including (i) the definition of the Classes 

and (ii) an explanation in simple terms of who the Proposed Class Representative 
is and the objective of the Proposed Proceedings; 

(b) answers to FAQ covering information about the Proposed Proceedings and the 
procedural steps that are likely to follow; 

(c) a link to the Tribunal's website and its summary of the Proposed Proceedings; 
(d) an explanation of the right to object to the CPO Application and/or the Proposed 

Class Representative and the process and deadline for doing so; and 
(e) links to copies of other important documents. 

 

5.11 After the first Case Management Conference (“CMC”), once the Tribunal has issued 
directions in relation to any CPO Application hearing, the Claim Website will be 
updated to provide information regarding the date and time of, and any other relevant 
information in relation to, such a hearing. 

 

5.12 Visitors will be encouraged to register to receive future updates by providing an e-mail 
address. Visitors will be able to submit questions about the Proposed Proceedings 
(anonymously, if preferred) via a link to a dedicated e-mail address.  These questions 
will be reviewed, and the FAQ will be updated on an ongoing basis to answer 
commonly expressed questions or address common themes from Class Members that 
were not originally anticipated. 
 

 
30 This information is available from https://www.bookyourdata.com. 
31 https://www.institutionalprotection.com. 
32 https://www.issgovernance.com/securities-class-action-services. 
33 https://frtservices.com. 

http://www.fxclaimuk.com/
http://www.fxclaim.com/
http://www.fxclaim.co.uk/
http://www.fxclaim.uk/
http://www.fxclaimuk.co.uk/
http://www.fxclaimuk.uk/
https://www.bookyourdata.com/
https://www.institutionalprotection.com/
https://www.issgovernance.com/securities-class-action-services
https://frtservices.com/


 

13 | P a g e  

 

5.13 We also anticipate including a video on the homepage of the Claim Website which will 
set out information in relation to the Proposed Proceedings and how to participate.  
Visitors to the Claim Website will be invited through prominent links to share the video 
and any content on the Claim Website via their social media channels (e.g. LinkedIn, 
Twitter, Facebook and Instagram). 

 

5.14 The Claim Website will be updated regularly, and Notices, press releases and certain 
documents filed at the Tribunal will all be uploaded.  Notification of updates to the 
Claim Website will be provided to those who have registered for updates on the Claim 
Website. 
 

5.15 A sample mock-up of how the Claim Website will look at the CPO Application stage 
is included at Appendix 3. 
 

5.16 The Claim Website will be hosted on a secure webserver located in the European Union 
that is only accessible by authorised IT personnel.  Those authorised IT personnel will 
make changes to the Claim Website as directed by us.  All data submitted online will 
be encrypted using SSL certificates and all data will be saved to a secure database.  The 
database will also be hosted on a secure server located in the European Union that is 
only accessible by personnel authorised by us.  The Claim Website and database 
security will comply with all applicable data protection and privacy laws and be 
consistent with industry standards. 

 
D. Public Relations 

 
Press Release 

 

5.17 Upon issue of the Proposed Proceedings, a concise and informative press release will 
be issued proactively by Byfield Consultancy, a market-leading legal PR consultancy 
(“Byfield”), in order to publicise the application for a CPO and appeal to Class 
Members to register their interest.  Byfield is experienced in both legal and financial 
services PR and will contact appropriate media outlets to provide them with information 
about the application in order to generate press attention.  Byfield’s in-depth 
understanding of both the legal process and the parameters within which the media 
operates, means they are strongly placed to publicise the Proposed Proceedings.  All 
press releases and communications with the press will direct recipients to the Claim 
Website. 

 

5.18 At appropriate stages after the Proposed Proceedings have been issued, Byfield will 
issue shorter follow-up press releases focussing on the potential benefits of the 
Proposed Proceedings to Class Members, the Proposed Class Representative and the 
litigation process. 

 

5.19 Byfield will also provide the press with a copy of the CPO Application and Hearing 
Notice once this becomes available following the first CMC. 

 

5.20 For the same reason as is set out at paragraph 4.11 above, these press releases will be 
distributed to national and trade journalists operating in the following countries, in those 
local countries’ native languages: the United Kingdom, Denmark, France, Germany, 
Italy, the Netherlands, Norway, Spain, Sweden and Switzerland, Hong Kong, South 
Korea and Japan.  Focus will be placed on key publications reaching a wide 
international audience (these are listed at Appendix 8). 

 

Social Media 
 
5.21 Byfield’s PR campaign will take a multichannel approach, including both media 
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relations and social media.  The press liaison will be aligned with efforts to engage 
influencers on social media (these are listed at Appendix 8), as well as Class Members 
directly via social media platforms, including LinkedIn and Twitter, to drive Class 
Members to the Claim Website.  Engagement with influencers that discuss foreign 
exchange and corporate investments, including prominent individuals from the legal, 
financial services and investment sectors, who have been chosen for the topics they 
discuss as well as the number of followers that they have on Twitter and LinkedIn, will 
be central to Byfield’s campaign.  Influencers will be engaged with directly by 
including their social media handles in relevant posts from dedicated LinkedIn and 
Twitter claim accounts. 

 

5.22 Byfield has chosen to set up LinkedIn and Twitter accounts because these platforms are 
the business facing social media platforms most likely to reach the Target Audience.  
Twitter is also used by journalists, generating a further platform for them to engage 
with the Proposed Proceedings, increasing media attention.  At the Pre-CPO Stage, 
social media efforts will focus on raising awareness of the Proposed Proceedings on 
LinkedIn and Twitter, which will in turn drive traffic to the Claim Website and 
encourage Class Members to register their interest.  To keep track of the social media 
posts the hashtag #FXClaimUK will be used on all social media posts. 
 

5.23 Byfield will focus its efforts on those channels where there is the most engagement with 
posts, which can be determined by LinkedIn and Twitter analytics.  The native analytics 
will determine which posts offer the highest forms of engagement and which audiences 
are showing interest in the Proposed Proceedings.  This will allow social media efforts 
to be targeted as the Proposed Proceedings progress, with the aim of keeping Class 
Members informed via a variety of different channels.  

 

E. Class Member Enquiries 
 
5.24 The Claim Website includes functionality so that interested parties can submit 

questions in relation to the Proposed Proceedings via an integrated contact form.  
Alternatively, interested parties can e-mail any enquires to enquiries@fxclaimuk.com.  
As noted above, these questions will be reviewed, and the FAQ on the Claim Website 
will be updated on an ongoing basis to answer commonly expressed questions or 
address common themes from Class Members that were not anticipated. 

 

6. CPO Stage 
 
6.1 If a CPO is granted, various methods will be used to contact the Classes and keep Class 

Members informed.  These methods are described further in the next few paragraphs. 
 

A. Formal Notices 
 

6.2 Pursuant to Rule 81 of the Tribunal Rules, a notice of a CPO (the “CPO Notice”) must 
be published by the Proposed Class Representative in a form and manner approved by 
the Tribunal once a CPO has been granted.  The draft CPO Notice is appended to the 
Collective Proceedings Claim Form as required by Rule 75(5)(c) and also enclosed at 
Appendix 5.  Drafted by us in conjunction with the Proposed Class Representative and 
his legal advisers, the draft CPO Notice:  

 
(a) incorporates the subject matter of the CPO; 
(b) identifies the Defendants; 
(c) contains a summary (in easily understandable language) of the Proposed 

Proceedings and the common issues; 
(d) includes a statement explaining that any judgment on the common issues for Class 

Members will bind represented persons in the Classes; 

mailto:enquiries@fxclaimuk.com
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(e) draws attention to the provisions of the CPO setting out what a Class Member is 
required to do and by what date so as to opt in or opt out of the Proposed 
Proceedings; and 

(f) will include such other information as the Tribunal directs. 
 
6.3 Drawing on our experience from previous class actions, the draft CPO Notice is written 

and designed to encourage Class Members to read and understand its content.  It carries 
a clear message satisfying the requirements of Rule 81 of the Tribunal Rules and is 
written in concise, plain language in accordance with Section 4B above. 
 

6.4 The CPO Notice communicates Class Members’ rights and important deadlines.  
Accordingly, we will endeavour to ensure that the noticing effort accompanying the 
CPO Notice is as significant and comprehensive as possible in the circumstances.  The 
plan for the CPO Stage, outlined below, is proportionate and appropriate, and will allow 
us to reach a significant proportion of the Opt-Out Class within the United Kingdom, 
as well as members of the Opt-In Class elsewhere. 

 
B. Direct Noticing 

 
6.5 We will disseminate the CPO Notice and continue to update the Class Members on our 

mailing lists.  We will also continue to source and compile information to identify 
additional Class Members in order to notify them of, and keep them informed 
throughout, the Proposed Proceedings. 

 
C. Registration List Mailout 

 
6.6 The CPO Notice will be sent via e-mail to anyone who has registered via the Claim 

Website to receive ongoing updates on the Proposed Proceedings. Measures will be put 
in place in order to ensure that the CPO Notice is received as widely as possible and is 
not blocked by a recipient’s service provider.  For instance, an e-mail notice containing 
identical text as in the approved CPO Notice (a “CPO E-mail Notice”) will be created 
using an embedded html text format.  This format will provide text that is easy to read 
without graphics, tables, images and other elements that would increase the likelihood 
that the message could be blocked by Internet Service Providers (“ISPs”) and/or spam 
filters.  The CPO E-mail Notice will not include attachments, as attachments are often 
interpreted by various ISPs as spam. 
 

6.7 Each CPO E-mail Notice will be transmitted with a unique message identifier.  If the 
receiving e-mail server cannot deliver the message, a “bounce code” will be returned 
along with the unique message identifier.  It will, therefore, be possible to identify each 
and every CPO E-mail Notice for which a bounce code is received indicating that the 
message is undeliverable, and allowing us the opportunity to re-send the CPO E-mail 
Notice. 

   

6.8 We account for the reality that some e-mails will inevitably fail to be delivered during 
the initial delivery attempt as a result of “soft bounces”34 or “hard bounces”35.  
Therefore, after the initial CPO E-mail Notice campaign is complete, and following an 
approximate 24 to 72-hour rest period (which allows any temporary block at the ISP 
level to expire), we will initiate a second round of e-mails providing notice to any e-

 
34 Soft bounces are when e-mails are not delivered as a result of, for example, busy servers, firewalls or spam 

sensitivity. 
35 Hard bounces are when e-mails can never be delivered.  Examples of hard bounces include abandoned e-mail 

addresses and misspelled domain names. 
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mail addresses that were previously identified as soft bounces and not delivered.  In our 
experience, this minimises the number of e-mails that may have erroneously failed to 
deliver due to sensitive servers36.  The CPO E-mail Notice will include a link to the 
Claim Website, and will encourage the recipients to visit the Claim Website for full 
details on the status of the Proposed Proceedings. 
 

6.9 We also account for the fact that many interested parties who register their interest on 
the Claim Website will do so with their work e-mail addresses.  As work e-mail 
addresses often have stricter security filters than those of personal e-mail accounts, we 
will include a reminder on the registration form to add enquiries@fxclaimuk.com  to 
their list of approved recipients to ensure the enquiries@fxclaimuk.com is not marked 
by the server as spam. 

 
D. Public Relations 

 
Press Release 

 
6.10 A further press release will be produced by Byfield with details of the CPO (the “CPO 

Press Release”). 
  
6.11 Extensive PR efforts will then be undertaken to publicise the CPO Press Release in the 

same countries as for the Pre-CPO Stage.  As before, the CPO Press Release will be 
translated into the languages of the countries into which the press release will be 
disseminated. 
 

6.12 All media which have already run stories on the Proposed Proceedings will be contacted 
and provided with a copy of the CPO Notice and the CPO Press Release.  Furthermore, 
as appropriate, interviews will be coordinated between journalists and the Proposed 
Class Representative to publicise the Proposed Proceedings. 

 

Social Media 

 
6.13 Byfield will continue to engage with Class Members via social media platforms to drive 

Class Members to the Claim Website with the aim of keeping Class Members informed.  
The focus of Byfield’s social media efforts, as part of its PR efforts generally, at the 
CPO Stage will be to convey to Class Members what they need to know in relation to 
opting out or in to the Proposed Proceedings. 

 
E. Advertisements 

 
6.14 To supplement the extensive direct noticing and PR efforts described above, we will 

also advertise the Proposed Proceedings, both digitally and in print, to notify Class 
Members. 

 

6.15 It should be noted that both the print and digital publications in this section are designed 
to target those in the Target Audience not domiciled in the United Kingdom who might 
be eligible to opt in to the Proposed Proceedings, as well as those who are domiciled in 
the United Kingdom.   

 

 

 

 
36 Certain servers interpret mass e-mails as spam and others do not depending on the sensitivity of a recipient’s 

server. 

mailto:enquiries@fxclaimuk.com
mailto:enquiries@fxclaimuk.com
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Digital Advertisements 

 
6.16 The digital media campaign will use a multi-faceted approach to notify members of the 

Target Audience of the Proposed Proceedings while also directing them to the Claim 
Website to register their interest so that they can be regularly updated on the status of 
the Proposed Proceedings.  We will use this information to “convert” their interest into 
claims at the appropriate stage. 

 

6.17 Digital noticing is a particularly important aspect of the Notice Plan as it will allow us 
to reach the largest number of members of this particular Target Audience.  The 
statistics identified in Section 3 show that many of them are highly mobile and access 
their news on digital devices.   With that in mind, the CPO Notice will be publicised 
using three distinct digital execution strategies: (i) a targeted, digital advertisement campaign 
known as “Programmatic Display Advertising” (described below); (ii) Advertisements on 
the Financial Times and Bloomberg Business Week websites; and (iii) sponsored search 
listings on Google. 

  

6.18 Programmatic Display Advertising is a method of digital advertising that uses technology 
to target the websites on which a particular target audience is likely to visit.  The 
technology can also detect when an advertisement is performing well, analyses the 
reason for its success and replicates that strategy.  For instance, if an advertisement is 
performing well across multiple news websites, the technology would cause the 
advertisement to be shown on other news websites, as opposed to retail websites.  This 
method of advertising is particularly effective as it will allow us to target the Target 
Audience based in its demographics, it will allow for real time customisation, and 
provides detailed analytics at a lower cost than traditional print publications.  
Ultimately, these Advertisements (“display banners”) will be displayed on the websites 
on which they are most likely to visit (accessible on computers, mobile phones and 
tablets). 
 

6.19 Display banners will look similar to the examples below.  Display banners appear on a 
rotating schedule, so that each time a user visits a page they might be exposed to 
different adverts: 
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6.20 Combined impressions37 for all appearances of the Advertisements (samples of which 
can be found at Appendix 6) will total approximately 1,400,00038 across all customary 
devices including desktop, mobile, tablet, and other connected devices to ensure 
maximum reach throughout the life of the campaign. 

 

6.21 Advertisements on the Financial Times and Bloomberg Business Week websites will 
look similar to the examples below:  
 

 

 

 

 

 
37 An internet impression is generally defined as an instance where an advertisement loads and displays in front 

of a user.  So, if our advertisement was shown on www.bbc.co.uk, for example, that would count as one 

impression. 
38 This number is calculated taking into account the duration of the digital media campaign and the cost per 

1,000 views. 

http://www.bbc.co.uk/
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6.22 Sponsored Search Listings on Google will assist interested parties in locating the Claim 
Website from a Google search when they may not have known the exact URL for the 
official Claim Website address. The search engine recognises certain keyword 
combinations entered by the interested party as being a search for the Claim Website 
and will therefore display the Sponsored Search Listing.  These will look similar to the 
following example: 

 

6.23 When an interested party searches for one of a list of specified search terms39, Google 
will recognise these searches as being searches for the Claim Website and will display 
a highly prominent sponsored search listing result either at the top of the page prior to 
the search results or in the upper right hand column.  The sponsored search listing will 
assist Class Members in finding and accessing the Claim Website when they might only 
have heard of the Proposed Proceedings from a brief news story or through other 
channels and do not know the Claim Website’s URL (or type in the incorrect address). 

 

Print Advertisements 

 
6.24 Recognising that the Target Audience does not rely exclusively on digital devices to 

read their news, we have identified publications which members of the Target Audience 
in the United Kingdom and across Europe are likely to read in print, namely The 
Economist, Financial Times, City A.M., The Telegraph, Bloomberg Business Week and 
Euromoney, in which we will run effective Advertisements.  These publications are 
trusted sources for both finance and corporate professionals in the UK and throughout 
Europe and are contextually appropriate for the Target Audience. 

 
F. Claim Website 

 
6.25 Regular updates will be made to the Claim Website as the Proposed Proceedings 

progress.  The CPO Notice and CPO will be posted on the Claim Website and the 
website content will be updated appropriately to explain the CPO and the deadlines set 
out in the CPO.  The FAQ will be updated with necessary information about the 
Proposed Proceedings and the next steps.  Visitors to the Claim Website will be able to 
submit questions about the Proposed Proceedings (anonymously, if preferred) via a link 
to a dedicated e-mail address.  These questions will be reviewed, and the FAQ will be 

 
39 A list of search terms will be designed to capture as many likely searches as possible that may relate to the 

Proposed Proceedings. 
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updated on an ongoing basis to answer commonly expressed questions or address 
common themes from Class Members that were not originally anticipated. 
 

6.26 We also anticipate including (i) a further video on the homepage of the Claim Website 
which will describe the process for opting in and opting out of the Proposed 
Proceedings and next steps; and (ii) interactive features for interested parties to easily 
identify whether they fall within the Classes.  Visitors to the Claim Website will be 
invited through prominent links to share the video and any content on the Claim 
Website via their social media channels. 

 
6.27 After the CPO is issued, the Claim Website will also include an electronic opt-in form 

to allow individuals who are not domiciled in the United Kingdom to choose to opt in.  
All Class Members who opt in will be logged in a register kept by us pursuant to Rule 
83 and in accordance with the data storage protocol outlined at paragraph 5.16.  Class 
Members who opt in will also be asked if they wish to have their details added to the 
class registration list in order to receive future updates on the progress of the Proposed 
Proceedings. 
 

6.28 The Claim Website will also contain an explanation as to how Class Members can opt 
out of the Proposed Proceedings.  Further detail as to the processes for opting in and 
out is set out at Section 7 below. 

 
G. Class Member Enquiries & Telephone Support 

 
6.29 The Claim Website includes functionality so that interested parties can submit 

questions in relation to the Proposed Proceedings via an integrated contact form.  
Alternatively, interested parties can e-mail their enquires to enquiries@fxclaimuk.com. 

 

6.30 At the CPO Stage, an Interactive Voice Recording (“IVR”) phone line will go live.  
This phone recording will provide information about the Proposed Proceeding to Class 
Members and interested persons.  Callers to the phone line will be connected with a 
Voice Response Unit (“VRU”) recorded message that will provide a brief description 
of the Proposed Proceedings, as well as answers to FAQ.  Users of the IVR will be able 
to briefly describe their query, before being directed to a pre-recorded answer. 

 

6.31 Callers will be able to request an opt-out form be posted and/or e-mailed to them. 

 
7. Opt-Out and Opt-In Requests 
 
7.1 Following grant of the CPO, it will be necessary to deal with opt-out and opt-in requests 

in accordance with Rule 82 of the Tribunal Rules. 
 

A. Opt-Out Request Process 
 
7.2 At the CPO Stage, visitors to the Claim Website will see a prominent link on the 

homepage to detailed information on how to opt out.  The FAQ will be updated to 
address the opt-out process. 
 

7.3 The CPO Notice and the Claim Website will each direct readers interested in opting-
out of the Proposed Proceedings to send a letter to the Proposed Class Representative 
via an opt-out e-mail address explicitly stating that, “[Name of entity] wishes to opt out 
of the collective claim against Barclays Bank Plc and others, Case No. [X]”.  The 
individual making the statement will be required to provide their name, postal address 
and e-mail address, and to confirm that they are authorised to make the statement on 
behalf of the Class Member.  Class Members do not have to give any reason for opting 

mailto:enquiries@fxclaimuk.com
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out.  In order to assist Class Members with this process, the Claim Website will set out 
the information that will need to be provided in a clear and concise manner tailored to 
assist the layperson. 

 

7.4 The Claim Website will not be configured to accept opt-outs through the Claim 
Website.  Because opting out of the Proposed Proceedings removes a Class Member 
from the Classes and eliminates any eligibility to participate in any recovery, it is 
imperative that the opt-out process reflects a conscious and deliberate effort on the part 
of the Class Member to request to be excluded.  Having a simple website form to collect 
completed opt-out forms may lead to unintentional requests being submitted (for 
example, it is possible that some will both opt in and opt out, thinking they need to do 
both to participate).  This is informed by our previous experience in the United States 
and Canada.  When Class Members are given the choice to opt out online, some 
inadvertently request to opt out and then later attempt to file a claim in the Recovery 
Stage, not realising they are precluded from doing so.  This creates confusion and could 
result in certain Class Members who want to participate in the Proposed Proceedings 
mistakenly excluding themselves. 

 

7.5 Once an opt-out request is received and processed by us, we will send (on behalf of the 
Proposed Class Representative) an acknowledgement (via e-mail or post, depending on 
the Class Member’s preferred method of communication, as indicated in their 
completed opt-out letter) that the Class Member has opted out.  Class Members opting 
out will be reminded that their decision renders them ineligible for a payment if 
damages ever become available to Class Members. 

 
B. Opt-In Request Process 

 
7.6 Once the CPO has been made, visitors to the Claim Website will see a prominent link 

on the homepage to detailed information on how to opt in, including a direct link to the 
online opt-in form.  The FAQ will be updated to address the opt-in process. 
 

7.7 The CPO Notice and the Claim Website will direct readers that, if they are not 
domiciled in the United Kingdom, they must take steps to opt-in to the Classes if they 
want to be part of the Proposed Proceedings and be eligible to receive a payment in the 
future.  The Claim Website will feature an opt-in form allowing visitors to easily opt-
in online.  The form will request the Class Member’s name, postal address and e-mail 
address and the name of the individual authorised to opt the Class Member into the 
Classes. In addition, we understand that it is anticipated that Class Members seeking to 
opt-in will be asked to provide their FX transaction records for the periods covered by 
the Proposed Proceedings.40  We have been shown the proposed process, as set out in 
the expert report of John Ramirez, whereby a structured data template will be prepared 
for Class Members to populate with details of qualifying transactions. We will assist 
Hausfeld and Mr Ramirez with this process, including devising an appropriate method 
for Class Members to provide the data and hosting a secure database onto which the 
data will be stored which will only be accessible by authorised personnel and which 
will comply with all applicable data protection and privacy laws. 

 

7.8 Unlike in the case of opt out requests, Class Members will be able to opt in online. The 
consequences of opting in are less significant – Class Members would still have to file 
a claim for damages at the Recovery Stage – than the consequences of opting out which 
permanently bars Class Members from participating in subsequent stages of the 
Proposed Proceedings. 

 

 
 

40 Litigation Plan, paragraphs 42-43.  
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C. Opt-Out and Opt-In Register 
 
7.9 We will (on behalf of the Proposed Class Representative) keep a register of all opt-out 

and opt-in requests.  Each request will be assigned a unique number for tracking.  
Reports on each list will be made available, as required by the Tribunal.  This 
information will be stored securely, in compliance with all applicable data protection 
and privacy laws and consistent with industry standards.   

 
8. Recovery Stage 
 

8.1 The ultimate size and scope of the Notice Plan at the Recovery Stage will depend on 
the size and scope of any aggregate award of damages or settlement sum obtained for 
the Class.  It is currently anticipated that the following methods will be used to contact 
the Classes and to keep Class Members informed.  This is indicative only, however, 
and this element of the Plan will be updated and presented to the Tribunal at the 
appropriate time.  These methods are described further in the next few paragraphs. 

 
A. Formal Notices 

 

8.2 Rule 92(3) of the Tribunal Rules specifies that the Proposed Class Representative shall 
give notice to represented persons, in such manner as the Tribunal directs, of any 
hearing to determine what directions should be given by the Tribunal relating to a claim 
by a Class Member for a share of any aggregate award of damages made (see Rule 
92(1)) (the “Rule 92(3) Notice”). 

 

8.3 Any such represented person can apply to the Tribunal to make submissions about such 
directions.  Rule 92(2) sets out the types of directions that the Tribunal may make in 
relation to claims for a share of any aggregate award of damages.  For the purpose of 
the Notice Plan, it is envisaged that any such directions will also include a direction for 
how the Proposed Class Representative will notify Class Members of their ability to 
claim and how the Proposed Class Representative will communicate with Class 
Members in relation to such claims (the “Recovery Notice”). 

 

B. Direct Noticing 
 
8.4 We will disseminate the Rule 92(3) Notice and the Recovery Notice and continue to 

update the Class Members on our mailing lists.  We will also continue to source and 
compile information to identify additional Class Members in order to notify them of 
the Proposed Proceedings and their right to a share of any damages. 

 
C. Registration List Mailout 

 
8.5 As with the CPO Notice, both the Rule 92(3) Notice and the Recovery Notice will be 

sent via e-mail to all persons who have registered their interest on the Claim Website 
and left their e-mail address to receive future updates.  The process will operate in the 
same way as the CPO E-mail Notice (as explained at Section 6C above).  45 days before 
any claim filing deadline, a reminder e-mail will be sent to all persons on the Claim 
Website registration list who have not filed a claim. 

 
D. Public Relations 

 
Press Release 

 
8.6 Once directions have been given by the Tribunal as regards the distribution of any 
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aggregate award of damages or settlement sum, an additional press release will be 
drafted and distributed to the media providing an update on the status of the Proposed 
Proceedings.  Should an award of damages be made or a settlement agreed, it is 
anticipated that there will be significant interest from the media. As before, we will 
work with Byfield and the Proposed Class Representative to leverage this interest to 
maximise media exposure to the Classes.  The press release will also include references 
to the judgment or settlement, explaining the outcome in easily understandable 
language, detailing entitlement to remedies and consequences of failing to make a 
claim. 

  
8.7 The press release at the Recovery Stage will be distributed within the United Kingdom 

and will target both local national press and UK-based foreign financial markets 
reporters at several national and international publications (see Appendix 8).  As before, 
the press release will be translated into the languages of the countries into which the 
press release will be disseminated. 

 

Social Media 

 
8.8 Byfield will continue to engage with Class Members via social media platforms to drive 

Class Members to the Claim Website with the aim of keeping Class Members informed. 

 
E. Advertisements 

 
8.9 As with the CPO Stage outlined at Section 6 above, the Advertisements at the Recovery 

Stage will be both digital and in print to reach Class Members and direct them to the 
Claim Website.   

 

Digital Advertisements 

 
8.10 As before, the digital media campaign will use a multifaceted approach to drive 

members of the Target Audience to the Claim Website but, at the Recovery Stage, the 
primary objective will be to “convert” interest into claims being filed. 

 

Print Advertisements 

 
8.11 For the Recovery Stage, we have identified publications which members of the Target 

Audience in the United Kingdom are likely to read in print, namely The Economist, 
Financial Times and City A.M., and The Telegraph, in which we will run effective 
advertisements.  We do not intend to run Advertisements in Bloomberg Business Week 
or Euromoney at the Recovery Stage: members of the Opt-In Class will have had an 
opportunity to opt in at the CPO Stage and we will be able to contact them directly.  If 
it becomes clear that it would be appropriate to run Advertisements in additional 
publications at the Recovery Stage, we will do so. 

 
F. Claim Website 

 
8.12 Updates will be made to the Claim Website following any resolution, by judgment or 

settlement, of the Proposed Proceedings.  Relevant orders of the Tribunal will be 
uploaded to the Claim Website and the Claim Website text will be updated (including 
the FAQs) to explain the consequences of the judgment or settlement and how Class 
Members can obtain their share of an aggregate award of damages.   

 
8.13 We also anticipate including a further video on the homepage of the Claim Website 

which will describe the process for filing an online claim and next steps.  Visitors to 
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the Claim Website will be invited through prominent links to share the video and any 
content on the site via their social media channels. 

 
G. Class Member Enquiries & Telephone Support 

 
8.14 As noted above, the Claim Website includes functionality so that interested parties can 

submit questions in relation to the Proposed Proceedings via an integrated contact form.  
Alternatively, interested parties can e-mail their enquires to enquiries@fxclaimuk.com. 

 

8.15 As with the Claim Website updates, the VRU recorded message will be updated to 
explain the consequences of the judgment or settlement and to inform Class Members 
how they can obtain their share of any award of damages. Callers will be able to request 
a claim form and return envelope be posted and/or e-mailed to them.  Live operators 
will be available during the Recovery Stage to assist Class Members with questions 
they may have about the claims process.  

 
9. Claim Filing Process 
 

A. Online Claim Acceptance 
 
9.1 The particulars of the claim filing process will not be finalised until the Proposed 

Proceedings result in an aggregate award of damages or settlement sum.  In the event 
of such an award or settlement sum, Class Members will be notified of the right to file 
a claim and of the associated deadline to file a claim.  It is anticipated that the noticing 
efforts will focus on directing Class Members to the Claim Website.  

 
9.2 An online claim form will be created allowing Class Members to easily file claims on 

the Claim Website.  The online claim filing portal will be designed to be user-friendly 
and easy-to-use.  Efforts will be focused on making the claim form short and simple so 
that the claim filing experience is as minimally burdensome as possible.  The online 
claim form will have clear instructions that are written in plain language and are easy 
for Class Members to follow and understand.  Moreover, it is anticipated that 
submission of any claim form online will be restricted so that it cannot be submitted 
with missing information and each required field is populated.  This of course does not 
mean that the information will be correct, but it will drastically reduce the incidence of 
incomplete claims.  Class Members will be prompted if some information is missing 
and will be directed to provide additional information if it may assist with their claim.  
Moreover, it is anticipated that the Claim Website will display a video that explains the 
claim filing process and that the claim process will only request information necessary 
to validate the claim and to process the payment. 

 

B. Paper Claim Acceptance 
 

9.3 As online claims are more efficient and user friendly, it is anticipated that significant 
effort will be made to steer Class Members toward online claim filing.  However, it is 
possible that there may be a small number of Class Members who will prefer not to file 
a claim online.  Therefore, it is anticipated that a paper claim form will be made 
available to Class Members that request it along with a stamped addressed envelope for 
submission.  Requests for the paper claim form would likely be made either in writing 
to the case P.O. Box or by calling the IVR phone line and requesting the claim form 
through the automated system. 

 

9.4 The paper claim form will have a simple design and will be easy to submit.  It will have 
clear instructions written in plain language for Class Members to understand and 
follow.  The paper claim form will include the same fields as the online claim and will 

mailto:enquiries@fxclaimuk.com
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be submitted via post to a P.O. Box monitored by us. 
 

C. Claim Validation 
 
9.5 The process by which claims will be validated will depend on factors including: 
 

(a) the class definition approved by the Tribunal;  
(b) the amount of any damages award or settlement;  
(c) the date of validation; and 
(d) the duration of the claims period.  
 

9.6 It is likely that the claim filing process will require claimants to submit documentation 
in support of their paper or online claims.  However, we are conscious that requesting 
evidence from claimants could prove burdensome.  We will therefore consider whether 
it would be appropriate to dispense with this requirement for certain categories of 
claimant.  For example, depending on the disclosure obtained from the Defendants, it 
may be possible to ascertain the volume of FX trades directly between claimants and 
the Defendants without requiring claimants to supply this information. 

 

9.7 All information provided in online and paper claims will be stored securely, in 
compliance with all applicable data protection and privacy laws consistent with industry 
standards. 

 

9.8 For those Class Members for whom validation fails41, the claim may be rejected, or the 
Class Member may be requested, via e-mail or post, to provide additional information, 
depending on the nature of the incomplete or incorrect information. 

 

9.9 As claims are processed, they will be checked against other claims to ensure duplicate 
claims are identified and that duplicate payments are not made.  Programmatic and 
stringent checks for fraud will be implemented to identify and deny fraudulent claims.    
Any claims identified as potentially fraudulent will be sent a notice of defect or outright 
denied, depending on the nature of the suspect behaviour or information. 

 
10. Payment of Damages to Class Members 
 
10.1 Based on the size of the Classes and, depending on the documentation requirements, it 

is anticipated that we will need to maintain an open claim filing period of 120 days, 
unless otherwise ordered by the Tribunal. 
 

10.2 Depending on the volume of eligible awards, payments may be disbursed in a single 
day, or staggered over the period of a few business days.  The primary benefit of 
staggering the distribution, if deemed appropriate, would be to alleviate overwhelming 
spikes in contact centre and inbox communications, leading to delays in our ability to 
assist Class Members.  Once claims are assessed and awards are determined, a 
reasonable disbursement schedule can be determined in consideration of the available 
supporting communication resources. 
 

10.3 In order to facilitate payments as efficiently as possible, it is anticipated that any 
necessary payment information will be collected as close as possible to the 
disbursement of funds. 
 

 
41 For example, if a company’s trades were made prior to the cartel period, its claim would not be validated. 
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10.4 We anticipate offering multiple payment options, including ACH42 and other electronic 
distribution methods. 

 
11. Additional Administrative Reports 
 
11.1 There are a number of formal reports that we can produce in order to assist the Tribunal.  

These include statistics regarding the Claim Website and IVR traffic, opt-ins and opt-
outs, claims filed, and distribution activity.  Reports can be generated by us and 
delivered on a planned schedule as ordered or directed by the Tribunal. 
 

11.2 Similarly, detailed reports can be provided to the Tribunal at the conclusion of each 
notice stage demonstrating the successful implementation of the Plan, if that would 
assist the Tribunal’s management of the Proposed Proceedings. 

 
12. Conclusion 
 
12.1 We consider that the Plan satisfies the Tribunal Rules and Tribunal Guide and 

represents a reasonable and proportionate approach both to adequately notifying the 
Classes at each stage of the Proposed Proceedings, and to handling the administrative 
tasks associated with the process.  However, we will not be limited by the methods set 
out above if information comes to light which suggests that other steps would assist the 
Proposed Class Representative in notifying further potential Class Members or 
communicating more effectively with the same.  As the Proposed Proceedings progress, 
additional detail will be provided as and when required to the Tribunal for its approval.  
Additionally, adjustments will be made to this Plan if requested by the Tribunal.  This 
Plan is intended to be a live document that is kept under constant review and adapted 
to the circumstances of the Proposed Proceedings and their ultimate outcome.  
  

 
42 An automated clearing house (or “ACH”) transfer is an electronic, bank-to-bank transfer process by which 

monies can be distributed directly into Class Members’ designated accounts. 
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COMPANY OVERVIEW

Angeion Group provides comprehensive settlement management services for class actions, 
mass tort, and bankruptcy administration. Leveraging world-class technology, proven best 
practices, and expert consulting, Angeion delivers the services and capabilities that drive 
greater efficiency in settlement administration. Formed by a proven and experienced 
executive leadership team, Angeion is bringing novel ideas and fresh approaches to notice 
and claims administration.

SERVICE OFFERINGS

Class Action Claims Administration
• Pre-Settlement Consultation
• Legal Noticing Services
• Claims Processing
• Data Management
• Website Design
• Call Center Services
• Distribution Services 

Mass Tort Administration
• Data Intake
• Records Retrieval
• Claims Adjudication
• Noticing & Communications
• Lien Resolution
• QSF Fund Distribution 

Litigation Support
• Electronic Discovery Services
• Court Reporting
• Document Review 

Data Breach
• Data Breach Notification
• Customized Websites
• Call Center Services
• Data Management
• Program Oversight and Compliance

THE ANGEION GROUP DIFFERENCE

Proven Experience
Count on Angeion for a trusted and proven track record in claims 
administration. Our executive management team has supported over 
2000 class action administrations and the distribution of over $10 
billion to class members.

Best Practice Focus
Our team harnesses this experience through a set of proven and 
standard case management methodologies that form best practices 
and procedures for settling all cases. Underlying our commitment to 
best practices is our proprietary processing approach that simplifies 
and streamlines settlement administration. No other settlement 
administration firm can deliver this level of quality and experience.

Integrated Services
Angeion is a leader in turnkey integrated services for claims 
administration and litigation support. We provide law firms, courts 
and claimants with the seamless efficiency and peace of mind 
that comes from working with one proven partner, from discovery 
through settlement administration.

Transparent Processes
Angeion further leverages our technology expertise to bring a new 
level of transparency to claims administration, facilitating seamless 
claims processes and open lines of communication in even the most 
complex class action cases.

Operational Excellence
Our sophisticated infrastructure drives superior case management 
and enables us to provide a settlement administration that is more 
efficient and cost-effective than other claims administrators.



COMPREHENSIVE CLAIMS ADMINISTRATION SERVICES
Lean on the experience of Angeion to handle the nuances of settlement administration, managing thousands of 
complex tasks swiftly and efficiently. Our technology-enabled services offer the flexible capacity for settlements of 
all sizes.

Class Action Administration
Rely on the expertise and technology savvy of Angeion Group to manage your class action settlement needs at the 
highest level of precision and efficiency. Angeion’s end-to-end class action services, best practice approaches, and 
dedicated operational infrastructure provide a streamlined and efficient administration path for all types of class 
action matters – large and small – including: Antitrust, Securities, Labor & Employment, and Consumer. 

Mass Tort Administration
Angeion Group provides comprehensive services and consulting expertise for mass tort administration. Our 
services are designed to help our clients achieve the highest value resolution of cases efficiently and cost-effectively. 
Angeion delivers end-to-end support for every step of the mass tort administration process – including data intake 
and management, records retrieval, claims adjudication, lien resolution and Qualified Settlement Fund (QSF) 
distribution.

LEGAL NOTICING SERVICES 
Utilizing a measurable and industry-approved methodology, including the most targeted combination of traditional 
paid media (print and broadcast), digital, social and mobile media, and innovative direct marketing, Angeion Group 
implements notice plans for any class, regardless of unique demographic or linguistic requirements. Angeion 
works with counsel to develop the most cost-effective notice plan strategies to maximize class member reach and 
minimize cost. 
 
LITIGATION SUPPORT SERVICES 
Angeion Group augments our core claims administration services with comprehensive support for all case-related 
requirements. Partnering with Angeion, counsel can access proven, value-added services including document 
review, electronic discovery and court reporting. Services are delivered through our sister-organization The Reliable 
Companies - an industry leader in e-discovery and litigation support, providing clients with access to expert 
professionals and leading edge technology.

DATA BREACH SERVICES
When a data breach occurs, providing timely and accurate information to affected individuals is crucial for 
seamless crisis management. Corporate clients and their legal counsel turn to Angeion Group for the rapid data 
breach response solutions that support notification and compliance efforts, facilitate message control, and aid 
litigation strategies. Angeion delivers the immediate, expert response services that provide our clients with trusted 
professionalism and peace of mind after a data breach event.

JUDICIAL RECOGNITION
PATORA v. TARTE, INC.
Case No. 7:18-cv-11760
The Honorable Kenneth M. Karas, United States District Court, Southern District of New York (October 2, 2019):  
The Court finds that the form, content, and method of giving notice to the Class as described in Paragraph 9 of 
this Order: (a) will constitute the best practicable notice; (b) are reasonably calculated, under the circumstances, 
to apprise the Settlement Class Members of the pendency of the Action, the terms of the Proposed Settlement, 
and their rights under the Proposed Settlement, including but not limited to their rights to object to or exclude 
themselves from the Proposed Settlement and other rights under the terms of the Settlement Agreement; (c) are 
reasonable and constitute due, adequate, and sufficient notice to all Settlement Class Members and other persons 
entitled to receive notice; and (d) meet all applicable requirements of law, including but not limited to 28 U.S.C. § 
1715, Rule 23(c) and (e), and the Due Process Clauses of the United States Constitution. The Court further finds that 
all of the notices are written in simple terminology, are readily understandable by Settlement Class Members, and 
are materially consistent with the Federal Judicial Center’s illustrative class action notices.



CARTER, ET AL. v. GENERAL NUTRITION CENTERS, INC., and GNC HOLDINGS, INC.
Case No. 2:16-cv-00633
The Honorable Mark R. Hornak, United States District Court, Western District of Pennsylvania (September 9, 2019):  
The Court finds that the Class Notice and the manner of its dissemination described in Paragraph 7 above and 
Section VII of the Agreement constitutes the best practicable notice under the circumstances and is reasonably 
calculated, under all the circumstances, to apprise proposed Settlement Class Members of the pendency of 
this action, the terms of the Agreement, and their right to object to or exclude themselves from the proposed 
Settlement Class. The Court finds that the notice is reasonable, that it constitutes due, adequate and sufficient 
notice to all persons entitled to receive notice, and that it meets the requirements of due process, Rule 23 of the 
Federal Rules of Ci vii Procedure, and any other applicable laws.

CORZINE v. MAYTAG CORPORATION, ET AL.
Case No. 5:15-cv-05764
The Honorable Beth L. Freeman, United States District Court, Northern District of California (August 21, 2019):  
The Court, having reviewed the proposed Summary Notice, the proposed FAQ, the proposed Publication Notice, 
the proposed Claim Form, and the proposed plan for distributing and disseminating each of them, finds and 
concludes that the proposed plan will provide the best notice practicable under the circumstances and satisfies all 
requirements of federal and state laws and due process.

MEDNICK v. PRECOR, INC.
Case No. 1:14-cv-03624
The Honorable Harry D. Leinenweber, United States District Court, Northern District of Illinois (June 12, 2019):  
Notice provided to Class Members pursuant to the Preliminary Class Settlement Approval Order constitutes the best 
notice practicable under the circumstances, including individual email and mail notice to all Class Members who 
could be identified through reasonable effort, including information provided by authorized third-party retailers 
of Precor. Said notice provided full and adequate notice of these proceedings and of the matter set forth therein, 
including the proposed Settlement set forth in the Agreement, to all persons entitled to such notice, and said notice 
fully satisfied the requirements of F.R.C.P. Rule 23 (e) and (h) and the requirements of due process under the United 
States and California Constitutions.

GONZALEZ v. TCR SPORTS BROADCASTING HOLDING LLP, ET AL.
Case No. 1:18-cv-20048
The Honorable Darrin P. Gayles, United States District Court, Southern District of Florida (May 24, 2019):  The Court 
finds that notice to the class was reasonable and the best notice practicable under the circumstances, consistent 
with Rule 23(e)(1) and Rule 23(c)(2)(B).

ANDREWS ET AL. v. THE GAP, INC., ET AL.
Case No. CGC-18-567237
The Honorable Richard B. Ulmer Jr., Superior Court of the State of California, County of San Francisco (May 10, 
2019):  The Court finds that (a) the Full Notice, Email Notice, and Publication constitute the best notice practicable 
under the circumstances, (b) they constitute valid, due, and sufficient notice to all members of the Class, and (c) they 
comply fully with the requirements of California Code of Civil Procedure section 382, California Rules of Court 3.766 
and 3.769, the California and United States Constitutions, and other applicable law.

COLE, ET AL. v. NIBCO, INC.
Case No. 3:13-cv-07871
The Honorable Freda L. Wolfson, United States District Court, District of New Jersey (April 11, 2019):  The record 
shows, and the Court finds, that the Notice Plan has been implemented in the manner approved by the Court in its 
Preliminary Approval Order. The Court finds that the Notice Plan constitutes: (i) the best notice practicable to the 
Settlement Class under the circumstances; (ii) was reasonably calculated, under the circumstances, to apprise the 
Settlement Class of the pendency of this…, (iii) due, adequate, and sufficient notice to all Persons entitled to receive 
notice; and (iv) notice that fully satisfies the requirements of the United States Constitution (including the Due 
Process Clause), Fed. R. Civ. P. 23, and any other applicable law.

DIFRANCESCO, ET AL. v. UTZ QUALITY FOODS, INC.
Case No. 1:14-cv-14744
The Honorable Douglas P. Woodlock, United States District Court, District of Massachusetts (March 15, 2019):  The 
Court finds that the Notice plan and all forms of Notice to the Class as set forth in the Settlement Agreement and 



Exhibits 2 and 6 thereto, as amended (the “Notice Program”), is reasonably calculated to, under all circumstances, 
apprise the members of the Settlement Class of the pendency of this action, the certification of the Settlement 
Class, the terms of the Settlement Agreement, and the right of members to object to the settlement or to exclude 
themselves from the Class. The Notice Program is consistent with the requirements of Rule 23 and due process, and 
constitutes the best notice practicable under the circumstances.

IN RE: CHRYSLER-DODGE-JEEP ECODIESEL MARKETING, SALES PRACTICES, AND PRODUCTS LIABILITY 
LITIGATION
Case No. 3:17-md-02777
The Honorable Edward M. Chen, United States District Court, Northern District of California (February 11, 2019):  
Also, the parties went through a sufficiently rigorous selection process to select a settlement administrator. See 
Proc. Guidance for Class Action Sett. ¶ 2; see also Cabraser Decl. ¶¶ 9-10. While the settlement administration costs 
are significant – an estimated $1.5 million – they are adequately justified given the size of the class and the relief 
being provided. 

In addition, the Court finds that the language of the class notices (short and long-form) is appropriate and that the 
means of notice – which includes mail notice, electronic notice, publication notice, and social media “marketing” – is 
the “best notice…practicable under the circumstances.” Fed. R. Civ. P. 23(c)(2)(B); see also Proc. Guidance for Class 
Action Sett. ¶¶ 3-5, 9 (addressing class notice, opt-outs, and objections). The Court notes that the means of notice 
has changed somewhat, as explained in the Supplemental Weisbrot Declaration filed on February 8, 2019, so that 
notice will be more targeted and effective. See generally Docket No. 525 (Supp. Weisbrot Decl.) (addressing, inter 
alia, press release to be distributed via national newswire service, digital and social media marketing designed to 
enhance notice, and “reminder” first-class mail notice when AEM becomes available). 

Finally, the parties have noted that the proposed settlement bears similarity to the settlement in the Volkswagen 
MDL. See Proc. Guidance for Class Action Sett. ¶ 11.

RYSEWYK, ET AL. v. SEARS HOLDINGS CORPORATION and SEARS, ROEBUCK AND COMPANY 
Case No. 1:15-cv-04519
The Honorable Manish S. Shah, United States District Court, Northern District of Illinois (January 29, 2019):  The 
Court holds that the Notice and notice plan as carried out satisfy the requirements of Rule 23(e) and due process. 
This Court has previously held the Notice and notice plan to be reasonable and the best practicable under the 
circumstances in its Preliminary Approval Order dated August 6, 2018. (Dkt. 191) Based on the declaration of Steven 
Weisbrot, Esq. of Angeion Group (Dkt. No. 209-2), which sets forth compliance with the Notice Plan and related 
matters, the Court finds that the multi-pronged notice strategy as implemented has successfully reached the 
putative Settlement Class, thus constituting the best practicable notice and satisfying due process.

MAYHEW, ET AL. v. KAS DIRECT, LLC, and S.C. JOHNSON & SON, INC.
Case No. 7:16-cv-06981
The Honorable Vincent J. Briccetti, United States District Court, Southern District of New York (June 26, 2018):  In 
connection with their motion, plaintiffs provide the declaration of Steven Weisbrot, Esq., a principal at the firm 
Angeion Group, LLC, which will serve as the notice and settlement administrator in this case. (Doc. #101, Ex. F: 
Weisbrot Decl.) According to Mr. Weisbrot, he has been responsible for the design and implementation of hundreds 
of class action administration plans, has taught courses on class action claims administration, and has given 
testimony to the Judicial Conference Committee on Rules of Practice and Procedure on the role of direct mail, email, 
and digital media in due process notice. Mr. Weisbrot states that the internet banner advertisement campaign will 
be responsive to search terms relevant to “baby wipes, baby products, baby care products, detergents, sanitizers, 
baby lotion, [and] diapers,” and will target users who are currently browsing or recently browsed categories “such 
as parenting, toddlers, baby care, [and] organic products.” (Weisbrot Decl. ¶ 18). According to Mr. Weisbrot, the 
internet banner advertising campaign will reach seventy percent of the proposed class members at least three 
times each. (Id. ¶ 9). Accordingly, the Court approves of the manner of notice proposed by the parties as it is 
reasonable and the best practicable option for confirming the class members receive notice.

IN RE: OUTER BANKS POWER OUTAGE LITIGATION
Case No. 4:17-cv-00141
The Honorable James C. Dever III, United States District Court, Eastern District of North Carolina (May 2, 2018):  The 
court has reviewed the proposed notice plan and finds that the notice plan provides the best practicable notice 
under the circumstances and, when completed, shall constitute fair, reasonable, and adequate notice of the 



settlement to all persons and entities affected by or entitled to participate in the settlement, in full compliance with 
the notice requirements of Fed. R. Civ. P. 23(c)(2)(B) and due process. Thus, the court approves the proposed notice 
plan.

GOLDEMBERG, ET AL. v. JOHNSON & JOHNSON CONSUMER COMPANIES, INC.
Case No. 7:13-cv-03073
The Honorable Nelson S. Roman, United States District Court, Southern District of New York (November 1, 2017):  
Notice of the pendency of the Action as a class action and of the proposed Settlement, as set forth in the Settlement 
Notices, was given to all Class Members who could be identified with reasonable effort, consistent with the terms of 
the Preliminary Approval Order. The form and method of notifying the Class of the pendency of the Action as a class 
action and of the terms and conditions of the proposed Settlement met the requirements of Rule 23 of the Federal 
Rules of Civil Procedure, due process, and any other applicable law in the United States. Such notice constituted 
the best notice practicable under the circumstances, and constituted due and sufficient notice to all persons and 
entities entitled thereto.

HALVORSON v. TALENTBIN, INC.
Case No. 3:15-cv-05166
The Honorable Joseph C. Spero, United States District Court, Northern District of California (July 25, 2017):  The 
Court finds that the Notice provided for in the Order of Preliminary Approval of Settlement has been provided to 
the Settlement Class, and the Notice provided to the Settlement    Class constituted the best notice practicable 
under the circumstances, and was in full compliance with the notice requirements of Rule 23 of the Federal Rules 
of Civil Procedure, due process, the United States Constitution, and any other applicable law. The Notice apprised 
the members of the Settlement Class of the pendency of the litigation; of all material elements of the proposed 
settlement, including but not limited to the relief afforded the Settlement Class under the Settlement Agreement; 
of the res judicata effect on members of the Settlement Class and of their opportunity to object to, comment on, 
or opt-out of, the Settlement; of the identity of Settlement Class Counsel and of information necessary to contact 
Settlement Class Counsel; and of the right to appear at the Fairness Hearing. Full opportunity has been afforded to 
members of the Settlement Class to participate in the Fairness Hearing. Accordingly, the Court determines that all 
Final Settlement Class Members are bound by this Final Judgment in accordance with the terms provided herein.

IN RE: ASHLEY MADISON CUSTOMER DATA SECURITY BREACH LITIGATION
MDL No. 2669/Case No. 4:15-md-02669
The Honorable John A. Ross, United States District Court, Eastern District of Missouri (July 21, 2017):  The Court 
further finds that the method of disseminating Notice, as set forth in the Motion, the Declaration of Steven 
Weisbrot, Esq. on Adequacy of Notice Program, dated July 13, 2017, and the Parties’ Stipulation—including an 
extensive and targeted publication campaign composed of both consumer magazine publications in People and 
Sports Illustrated, as well as serving 11,484,000 highly targeted digital banner ads to reach the prospective class 
members that will deliver approximately 75.3% reach with an average frequency of 3.04 —is the best method 
of notice practicable under the circumstances and satisfies all requirements provided in Rule 23(c)(2)(B) and all 
Constitutional requirements including those of due process.

The Court further finds that the Notice fully satisfies Rule 23 of the Federal Rules of Civil Procedure and the 
requirements of due process; provided, that the Parties, by agreement, may revise the Notice, the Claim Form, 
and other exhibits to the Stipulation, in ways that are not material or ways that are appropriate to update those 
documents for purposes of accuracy.

TRAXLER, ET AL. v. PPG INDUSTRIES INC., ET AL.
Case No. 1:15-cv-00912
The Honorable Dan Aaron Polster, United States District Court, Northern District of Ohio (April 27, 2017):  The Court 
hereby approves the form and procedure for disseminating notice of the proposed settlement to the Settlement 
Class as set forth in the Agreement. The Court finds that the proposed Notice Plan contemplated constitutes the 
best notice practicable under the circumstances and is reasonably calculated, under the circumstances, to apprise 
Settlement Class Members of the pendency of the Action and their right to object to the proposed settlement or opt 
out of the Settlement Class in full compliance with the requirements of applicable law, including the Due Process 
Clause of the United States Constitution and Rules 23(c) and (e). In addition, Class Notice clearly and concisely states 
in plain, easily understood language: (i) the nature of the action; (ii) the definition of the certified Settlement Class; 
(iii) the claims and issues of the Settlement Class; (iv) that a Settlement Class Member may enter an appearance 



through an attorney if the member so desires; (v) that the Court will exclude from the Settlement Class any member 
who requests exclusion; (vi) the time and manner for requesting exclusion; and (vii) the binding effect of a class 
judgment on members under Rule 23(c)(3).

IN RE: THE HOME DEPOT, INC., CUSTOMER DATA SECURITY BREACH LITIGATION
Case No. 1:14-md-02583
The Honorable Thomas W. Thrash Jr., United States District Court, Northern District of Georgia (March 10, 2017):  
The Court finds that the form, content, and method of giving notice to the settlement class as described in the 
settlement agreement and exhibits: (a) constitute the best practicable notice to the settlement class; (b) are 
reasonably calculated, under the circumstances, to apprise settlement class members of the pendency of the 
action, the terms of the proposed settlement, and their rights under the proposed settlement; (c) are reasonable 
and constitute due, adequate, and sufficient notice to those persons entitled to receive notice; and (d) satisfy the 
requirements of Federal Rule of Civil Procedure 23, the constitutional requirement of due process, and any other 
legal requirements. The Court further finds that the notice is written in plain language, uses simple terminology, and 
is designed to be readily understandable by settlement class members.

ROY v. TITEFLEX CORPORATION t/a GASTITE and WARD MANUFACTURING, LLC
Case No. 384003V
The Honorable Ronald B. Rubin, Circuit Court for Montgomery County, Maryland (February 24, 2017):  What is 
impressive to me about this settlement is in addition to all the usual recitation of road racing litanies is that there is 
going to be a) public notice of a real nature and b) about a matter concerning not just money but public safety and 
then folks will have the knowledge to decide for themselves whether to take steps to protect themselves or not. And 
that’s probably the best thing a government can do is to arm their citizens with knowledge and then the citizens can 
make decision. To me that is a key piece of this deal. I think the notice provisions are exquisite [emphasis added].

IN RE: LG FRONT LOADING WASHING MACHINE CLASS ACTION LITIGATION
Case No. 2:08-cv-00051
The Honorable Madeline Cox Arleo, United States District Court, District of New Jersey (June 17, 2016):  This Court 
further approves the proposed methods for giving notice of the Settlement to the Members of the Settlement Class, 
as reflected in the Settlement Agreement and the joint motion for preliminary approval. The Court has reviewed 
the notices attached as exhibits to the Settlement, the plan for distributing the Summary Notices to the Settlement 
Class, and the plan for the Publication Notice’s publication in print periodicals and on the internet, and finds that 
the Members of the Settlement Class will receive the best notice practicable under the circumstances. The Court 
specifically approves the Parties’ proposal to use reasonable diligence to identify potential class members and an 
associated mailing and/or email address in the Company’s records, and their proposal to direct the ICA to use this 
information to send absent class members notice both via first class   mail and email. The Court further approves 
the plan for the Publication Notice’s publication in two national print magazines and on the internet. The Court also 
approves payment of notice costs as provided in the Settlement. The Court finds that these procedures, carried out 
with reasonable diligence, will constitute the best notice practicable under the circumstances and will satisfy.

FENLEY v. APPLIED CONSULTANTS, INC.
Case No. 2:15-cv-00259
The Honorable Mark R. Hornak, United States District Court, Western District of Pennsylvania (June 16, 2016):  The 
Court would note that it approved notice provisions of the settlement agreement in the proceedings today. That 
was all handled by the settlement and administrator Angeion. The notices were sent. The class list utilized the Postal 
Service’s national change of address database along with using certain proprietary and other public resources to 
verify addresses. the requirements of Fed.R.Civ.P. 23(c)(2), Fed.R.Civ.P. 23(e) (l), and Due Process....

The Court finds and concludes that the mechanisms and methods of notice to the class as identified were 
reasonably calculated to provide all notice required by the due process clause, the applicable rules and statutory 
provisions, and that the results of the efforts of Angeion were highly successful and fulfilled all of those 
requirements [emphasis added].

FUENTES, ET AL. v. UNIRUSH, LLC d/b/a UNIRUSH FINANCIAL SERVICES, ET AL.
Case No. 1:15-cv-08372
The Honorable J. Paul Oetken, United States District Court, Southern District of New York (May 16, 2016):  
The Court approves, as to form, content, and distribution, the Claim Form attached to the Settlement 
Agreement as Exhibit A, the Notice Plan, and all forms of Notice to the Settlement Class as set forth in the 



Settlement Agreement and Exhibits B-D, thereto, and finds that such Notice is the best notice practicable 
under the circumstances, and that the Notice complies fully with the requirements of the Federal Rules 
of Civil Procedure. The Court also finds that the Notice constitutes valid, due and sufficient notice to 
all persons entitled thereto, and meets the requirements of Due Process. The Court further finds that 
the Notice is reasonably calculated to, under all circumstances, reasonably apprise members of the 
Settlement Class of the pendency of the Actions, the terms of the Settlement Agreement, and the right to 
object to the settlement and to exclude themselves from the Settlement Class. The Parties, by agreement, 
may revise the Notices and Claim Form in ways that are not material, or in ways that are appropriate to 
update those documents for purposes of accuracy or formatting for publication.

IN RE: WHIRLPOOL CORP. FRONTLOADING WASHER PRODUCTS LIABILITY LITIGATION  
MDL No. 2001/Case No. 1:08-wp-65000
The Honorable Christopher A. Boyko, United States District Court, Northern District of Ohio (May 12, 2016):  The 
Court, having reviewed the proposed Summary Notices, the proposed FAQ, the proposed Publication Notice, the 
proposed Claim Form, and the proposed plan for distributing and disseminating each of them, finds and concludes 
that the proposed plan for distributing and disseminating each of them will provide the best notice practicable 
under the circumstances and satisfies all requirements of federal and state laws and due process.

SATERIALE, ET AL. v. R.J. REYNOLDS TOBACCO CO.
Case No. 2:09-cv-08394
The Honorable Christina A. Snyder, United States District Court, Central District of California (May 3, 2016):  The 
Court finds that the Notice provided to the Settlement Class pursuant to the Settlement Agreement and the 
Preliminary Approval Order has been successful, was the best notice practicable under the circumstances and (1) 
constituted notice that was reasonably calculated, under the circumstances, to apprise members of the Settlement 
Class of the pendency of the Action, their right to object to the Settlement, and their right to appear at the Final 
Approval Hearing; (2) was reasonable and constituted due, adequate, and sufficient notice to all persons entitled to 
receive notice; and (3) met all applicable requirements of the Federal Rules of Civil Procedure, Due Process, and the 
rules of the Court.

FERRERA, ET AL. v. SNYDER’S-LANCE, INC.
Case No. 0:13-cv-62496
The Honorable Joan A. Lenard, United States District Court, Southern District of Florida (February 12, 2016):  The 
Court approves, as to form and content, the Long-Form Notice and Short- Form Publication Notice attached to 
the Memorandum in Support of Motion for Preliminary Approval of Class Action Settlement as Exhibits 1 and 2 
to the Stipulation of Settlement. The Court also approves the procedure for disseminating notice of the proposed 
settlement to the Settlement Class and the Claim Form, as set forth in the Notice and Media Plan attached to the 
Memorandum in Support of Motion for Preliminary Approval of Class Action Settlement as Exhibits G. The Court 
finds that the notice to be given constitutes the best notice practicable under the circumstances, and constitutes 
valid, due, and sufficient notice to the Settlement Class in full compliance with the requirements of applicable law, 
including the Due Process Clause of the United States Constitution.

IN RE: POOL PRODUCTS DISTRIBUTION MARKET ANTITRUST LITIGATION
MDL No. 2328/Case No. 2:12-md-02328
The Honorable Sarah S. Vance, United States District Court, Eastern District of Louisiana (December 31, 2014):  To 
make up for the lack of individual notice to the remainder of the class, the parties propose a print and web-based 
plan for publicizing notice. The Court welcomes the inclusion of web- based forms of communication in the plan. 
The Court finds that the proposed method of notice satisfies the requirements of Rule 23(c)(2)(B) and due process. 
The direct emailing of notice to those potential class members for whom Hayward and Zodiac have a valid email 
address, along with publication of notice in print and on the web, is reasonably calculated to apprise class members 
of the settlement. Moreover, the plan to combine notice for the Zodiac and Hayward settlements should streamline 
the process and avoid confusion that might otherwise be caused by a proliferation of notices for different 
settlements. Therefore, the Court approves the proposed notice forms and the plan of notice.

SOTO, ET AL. v. THE GALLUP ORGANIZATION, INC.
Case No. 0:13-cv-61747
The Honorable Marcia G. Cooke, United States District Court, Southern District of Florida (June 16, 2015):  The Court 
approves the form and substance of the notice of class action settlement described in ¶ 8 of the Agreement and 



CONSUMER
• Simmons et al. v. Ambit Energy Holdings, LLC et al.
• Silvis v. Ambit Northeast, LLC
• In Re Ashley Madison Customer Data Security Breach 

Litigation
• In re ARRIS Cable Modem Consumer Litigation
• Gerard R. Gunthert and Abby B. Gunthert v. Bankers 

Standard Insurance Company
• Bishop, et al. v. Behr Process Corporation, et al.
• Venneman et al. v. BMW Financial Services NA, LLC and 

Financial Services Vehicle Trust
• Friske v. Bonnier Corporation
• Harriet K Gordon and Neil Raynor v. Briad Restaurant 

Group, LLC d/b/a The Briad Group
• Peel et. al. v BrooksAmerica
• Anderson, et al. v. Burlington Coat Factory, et al.
• Des Roches, et al. v. California Physicians’ Service, et al.
• In re Canon Ink Jet Printer Litigation
• Ferrer, et al. v. CareFirst, Inc., et al
• Demchak Partners et al. v. Chesapeake Appalachia, LLC
• Looney, et al. v. Chesapeake Energy Corp., et al.
• Ciolino v. Christine Valmy, Inc.; CV Cosmetology, Inc. et 

al.
• Chrysler-Dodge-Jeep Ecodiesel Marketing, Sales 

Practices, and Products Liability Litigation
• Kish v. City of Oak Park
• Body Recovery Clinic v. Concentra, Inc., et al.
• Stivers v. Credit Acceptance Corporation
• Cross Timbers Decking/Duralife Notice Program
• Cryptsy Cryptocurrency Litigation
• Pierluigi Mancuso v. Crystal Title Agency, LLC and Robert 

M. Sebia
• Douglas v. DHI Group, Inc. et al.
• In re: Dial Complete Marketing and Sales Litigation
• Kokobaeva, et. al. v. Eddie Bauer, LLC
• Jones et al. v. EEG, Inc., et al.
• Wendy Grasso and Nicholas Grasso, on behalf of 

themselves and all others similarly situated v. Electrolux 
Home Products, Inc.

• Clark v. Experian and Brown v. Experian Information 

Solutions, Inc.
• Mohammed v. Faloni & Associates, LLC
• Richard McMillin v Fogle Enterprises, Inc. and Nolan 

Fogle
• David Case, et al. v. French Quarter Group III, LLC, et al. 

(aka Southwind)
• Andrews et al. v. The Gap, Inc.et al.
• A & M Gerber, LLC v. GEICO General Insurance Co.
• James, et al. v. Global Tel*Link Corporation, Inmate 

Telephone Service and DSI-ITI LLC
• Roma Pizzeria, et al. v. Harbortouch
• In re: The Home Depot, Inc., Customer Data Security 

Breach Litigation
• Kerri C. Wood v. J Choo USA, Inc.
• Sophia Krivy v. Jean Madeline Education Center of 

Cosmetology, Inc. d/b/a “The Jean Madeline Aveda 
Institute” (“JMEC”); Jean Madeline Inc., and Samuel 
Lehman

• Elliott et al. v. KB Home Raleigh-Durham, Inc.
• Nelson v. Ledgewood B.K. Inc., et al.
• In re: Lenovo Adware Litigation
• In re: LG Front-Loading Washing Machine Class Action 

Litigation
• Parker v. Logitech, Inc.
• Brandi Price and Christine Chadwick v. L’Oréal USA, Inc. 

and Matrix Essentials LLC
• In Re: Lumber Liquidators Chinese-Manufactured 

Laminate Flooring Durability Marketing And Sales 
Practices Litigation

• Williamson v. McAfee, Inc.
• Hartman v. Medicredit, Inc.
• Hartman vs. Monarch Recovery Management, Inc., USDC 

Western District of PA
• Santamaria, et al. v. Nature’s Value, Inc., et al.
• Remijas, Frank, Farnoush and Kao v. The Neiman 

Marcus Group, LLC.
• Kimberly Cole, et al v. NIBCO, Inc.
• T.S. Kao, Inc. d/b/a Lucky 7 Chinese Food v. North 

American Bancard, LLC and Global Payments Direct, Inc
• Oglesby, et al. v. The “Original” W. Hargrove Demolition 

Company, Inc. d/b/a Camden Towing Inc. and the City of 

attached to the Agreement as Exhibits A, C and D. The proposed form and method for notifying the Settlement 
Class Members of the settlement and its terms and conditions meet the requirements of Fed. R. Civ. P. 23(c)(2)
(B) and due process, constitute the best notice practicable under the circumstances, and shall constitute due and 
sufficient notice to all persons and entities entitled to the notice. The Court finds that the proposed notice is clearly 
designed to advise the Settlement Class Members of their rights.

OTT v. MORTGAGE INVESTORS CORPORATION OF OHIO, INC.
Case No. 3:14-cv-00645
The Honorable Janice M. Stewart, United States District Court, District of Oregon (July 20, 2015): The Notice Plan, in 
form, method, and content, fully complies with the requirements of Rule 23 and due process, constitutes the best 
notice practicable under the circumstances, and is due and sufficient notice to all persons entitled thereto. The 
Court finds that the Notice Plan is reasonably calculated to, under all circumstances, reasonably apprise the persons 
in the Settlement Class of the pendency of this action, the terms of the Settlement Agreement, and the right to 
object to the Settlement and to exclude themselves from the Settlement Class.

REPRESENTATIVE CASES
Angeion Group’s end-to-end class action services, best practice approaches, and dedicated operational 
infrastructure provide a streamlined and efficient administration path for all types of class action matters including: 
Antitrust, Securities, Labor & Employment, and Consumer. Some of the cases being managed by our settlement 
administration team include:



Camden
• In Re: Outer Banks Power Outage Litigation
• Dobosenski v. Payday America, Inc.
• Colin Higgins Productions, Ltd. v. Paramount Pictures 

Corporation
• Harshbarger, et al. v. The Penn Mutual Life Insurance 

Company
• LaChapelle v PeoplesBank and PeoplesBancorp, MHC
• Traxler et al. v. PPG Industries, Inc. et al.
• Gary Mednick and Steven Bayer v. Precor Incorporated
• Slade v. Progressive Security Insurance Co.
• Citizens Bank Forced Placed Insurance-Cook v. RBS 

Citizens, N.A, and Richards v. RBS Citizens, N.A.
• Remington Firearms Class Action Settlement
• Darrell and Kathleen Thompson v. Resort Sales Missouri, 

Inc. and Spinnaker Resorts, Inc.
• Rodman v. Safeway Inc.
• Nicodemus, et al. vs. Saint Francis Memorial Hospital, et 

al.
• Rysewyk, et al. v. Sears Holding Corporation, et al.
• Orakwue, et al. v. Selman & Associates Ltd., et al.
• Wiggins v. Sky NJ, LLC
• Vogt v. State Farm Life Insurance Company
• Matthew Pagoaga, et al., v. Stephens Institute d/b/a 

Academy of Art University
• Basile v. Stream Energy Pennsylvania, LLC, et al.
• All-South Subcontractors, Inc., et al. v Sunbelt Rentals, 

Inc.
• Smith, et al., v. Temple University
• James Roy et al. v. Titeflex Corporation et al.
• Sackin et al. v. TransPerfect Global, Inc.
• Chapman, et al. v. Tristar Products, Inc.
• Stanley Donen Films, Inc. v. Twentieth Century Fox Film 

Corporation
• Fuentes, et al. v. UniRush, LLC et al.
• In re Unirush LLC and Mastercard International 

Incorporated
• Corona, et. al. v. United Bank Card, Inc.
• Ebner v. United Recovery Systems, LP
• Matt DiFrancesco, Angela Mizzoni, and Lynn Marrapodi,
• et al. v. UTZ Quality Foods, Inc.
• Kelly v. Verizon
• Bertram Riddick v. WDI International, Inc. d/b/a Tony 

Roma’s
• Weller HSBC Flood Insurance Settlement
• In re: Whirlpool Corp. Front-Loading Washer Products 

Liability Litigation
• William and Virginia McCurdy, et al. v. Wilkinson 

Enterprises, Inc.
• Theodore Schall et al. v. Windermere Court Apartments 

et al
• Dickerson, et al. v. York International Corporation, et al.
• Park, et al. v. Zuffa, LLC, d/b/a Ultimate Fighting 

Championship and UFC, et al.
• Julie Corzine v. Whirlpool Corporation
• Carter v. General Nutrition Centers, Inc. and GNC 

Holdings, Inc.
• Dickens v. Sedgwick Claims Management
• Appalachian Land Company v. EQT Production Company
• Tony Dickey and Paul Parmer, et al. v. Advanced Micro 

Devices, Inc.
• Rush v. The NRP Group LLC et al. 

EMPLOYMENT
• Monzon, et al. v. 103W77 Partners, LLC, et al. and 

Galvez, et al. v. 103W77 Partners, LLC et al.
• Golovko, et al. v. 230 Fifth Avenue
• Ballinger, et al. v. Advance Magazine Publishers Inc. 

d/b/a/ Condé Nast Publications
• Siciliano, et al v. Albert and Carol Mueller LTD 

Partnership, et al, and King, et al v. Albert and Carol 
Mueller LTD Partnership, et al

• Griffin, et al. v. Aldi, Inc.
• Cooper et al v All American Home Care LLC, All American 

Hospice Care LLC, Michael Spivak
• MacArthur v. Allendale Community for Mature Living of 

New Jersey, et al.
• Fenley v. Applied Consultants, Inc.
• Timothy Tanski v. AvalonBay Communities, Inc.
• Ciamillo, et al. v. Baker Hughes Incorporated
• Milton v. Bells Nurses Registry & Employment Agency, 

Inc.
• Alvarez et al v BI, Incorporated
• Amador v. The Brickman Group, LTD., LLC
• Harris v. Broncs, Inc.
• Perez, et al. v. Centinela Feed, Inc.
• Izzio et al. v. Century Golf Partners Management, L.P.
• Vargas v. Charles W. Howard and Call-A-Head Corp.
• Maxcimo Scott and Jay Ensor, et al. v. Chipotle Mexican 

Grill, Inc.
• Juhani, et al. v. Crown Group Hospitality, LLC, et al.
• Avila et al v. Da Silvano Corp. et al
• Chhab, et al. v. Darden Restaurants, Inc. d/b/a The 

Capital Grille
• Lopez et al. v. The Dinex Group LLC., et al.
• In re Doria/Memon Discount Stores Wage and Hour 

Litigation
• Harris v. DVE Management, Inc.
• Grimsley v. Environment Management Specialists, Inc.
• Anwar v. Executive Transportation Group, et al.
• Pinto et al. v. Felidia Restaurant
• Devlin et al. v. Ferrandino & Sons, Inc.
• Gonzalez v. Ferraro Foods, Inc. et al.
• Stallard and Strong, et al. v. Fifth Third Bank, et al.
• Frank Koehler, et al. v. First Student Management LLC et 

al.
• Schear, et al. v. Food Scope America, Inc.
• Krapf et al. v. Fourth Wall Restaurants, LLC, et al.
• Atis, et al. v. Freedom Mortgage Corporation
• Maddy et al. v. General Electric Company, a New York 

corporation
• Modestine Smith Thorpe, et al. v. Golden Age Home 

Care, Inc
• Santos, et al. v. Goode, et al.
• Drummond v. Hartford Fire Insurance Co.
• Brewer v. Homeland Vinyl Products, Inc.
• Vargas v. Howard, et al.
• Shoots v. iQor Holdings, Inc.
• Cameron et. al. v. Isabella Geriatric Center, Inc.
• Perez, et al. v. Isabella Geriatric Center, Inc.
• Gena Hanson v. JQD, LLC, d/b/a Pro Solutions
• Manuel Lizondro – Garcia v. Kefi LLC
• Henriquez, et al. v. Kelco Landscaping Inc., et al.
• Clem, et al. v. Key Bank
• Graudins v. KOP Kilt, LLC, et al
• Pollock et al v. Legends Hospitality, LLC et al.
• Aken Gonqueh v. Leros Point To Point Inc. et al.
• Huber, et al. v. Lovin’ Oven Catering of Suffolk, Inc. et al.
• Karic v. The Major Automotive Companies, Inc. et. al.
• Taipe, et al. v. MC&O Contracting, Inc., et al.



• Calderone et al v. Michael Scott
• Kotchmar v. Movie Tavern Partners, LP, et al
• Monet Eliastam, et al., v. NBC Universal Media, LLC
• Lewis v. Neany, Inc.
• Hartford v. NTN Driveshaft, Inc.
• Flynn, et al. v. NY Dolls Gentlemen’s Club
• Rivet, et al. v. Office Depot, Inc.
• Flores, et al. v. One Hanover, LLC, d/b/a Harry’s Café and 

Steak
• Carol Heras et al. v. OTG Management
• Carpenter, et al., v. Paige Hospitality Group, LLC, et al.
• Bravo v. Palm West Corp. et al
• Thompson v. Peak Energy Services USA, Inc.
• Bland v. PNC Bank
• Martinez, et al. v. PPG Industries, Inc.
• Manuel Medina, Agustin Martinez v. Pro Oilfield 

Services, LLC and Jason Aragon v. Pro Oilfield Services, 
LLc Lopez v. T/J Inspection, Inc.

• Martinez-Santiago v. Public Storage
• Oates v. Quality Integrated Services, Inc.
• Diombera, et al. v. The Riese Organization, Inc.
• Scolaro v. RightSourcing, Inc.
• Gittens, et al. v. RM HQ, LLC d/b/a “Chevy’s Fresh Mex”
• Alexander Gurevich v. Royal Ambulance, Inc. and Kevin 

Dickens, e al. v. Royal Ambulance, Inc.
• Guttentag et al. v. Ruby Tuesday, Inc.
• Overton et al. v. Sanofi US.
• Gentry & Smith v. Scientific Drilling, Int’l, Inc.
• Sizemore, et. al. v. Scientific Drilling International, Inc.
• Orakwue, et al. v. Selman & Associates Ltd., et al.
• Jantz, et al. v. Social Security Administration
• Niver, et al. v. Specialty Oilfield Solutions, Ltd., et al.
• Crigler v. Stingray Pressure Pumping LLC
• Puglisi et al v. TD Bank
• Searcy v. TD Bank, N.A.
• Tanner et al. v. TPUSA, Inc.
• Blair et al v. TransAm Trucking, Inc.
• Longo v. Trojan Horse Ltd.
• Hood, et al. v. Uber Technologies, Inc.
• Hernandez, et al., v. UBS AG, et al.
• McCarthy et al. v. Valero Energy Corp., et al.
• Clark v. Warrior Energy Services Corp.
• Sheppard v. Weatherford International, LLC, et al.
• Caprarola v. Wells Fargo Bank, N.A.
• Pierre Cormier, David Harmon, Michael Sowa, and 

Johannes Stolvoort, et al. v. Western Express, Inc. and 
John Does 1-10

• Shemika Carter, et al. v. Youth Services, Int’l, Inc.
• Carter v. Youth Services International, et. al.
• Shakeera Myers v. Loomis Armored US, LLC 

FCRA
• Rubio-Delgado v. Aerotek, Inc.
• Rodriguez v. Calvin Klein, Inc. et. al.
• Jacqueline Johnson, et al. v. Casey’s Marketing Company 

and Casey’s Retail Company
• Thomas v. Equifax Information Services, LLC
• Speers v. Pre-Employ.com, Inc.
• Halvorson v. TalentBin, Inc.
• In re Uber FCRA Litigation 

ANTITRUST
• In Re: Liquid Aluminum Sulfate Antitrust Litigation - 

Chemtrade and Kemira Direct Purchaser Settlement
• In Re: Liquid Aluminum Sulfate Antitrust Litigation - GEO 

Direct Purchaser Settlement
• Missouri Milk Consumers
• Gonzalez v. Moravia Health Network
• In re: Pool Products Distribution Market Antitrust 

Litigation (Hayward/Zodiac)
• In re: Pool Products Distribution Market Antitrust 

Litigation (Pentair)
• Allan, et al. v. Realcomp II Ltd., et al.
• Solodyn Antitrust Litigation
• In re Solodyn (Minocycline Hydrochloride) Antitrust 

Litigation 

TCPA
• Jefferson Radiation Oncology, LLC., v. Advanced Care 

Scripts, Inc.
• Elizabeth Busch v. Bluestem Brands, Inc.
• Waddell Williams v. Bluestem Brands, Inc.
• THUNDER STUDIOS, INC., et al. v. BOBCO METALS, LLC
• Soto, et. al. v The Gallup Organization, Inc.
• Haghayeghi v. Guess?, Inc. Settlement
• Blake v. J.L. Barnes Insurance Agency, et al.
• Large Consumer/Home Improvement TCPA Case
• Marengo v. Miami Research Associates, LLC
• Ott v. Mortgage Investors Corporation
• Thornton v. NCO Financial Systems Inc.
• Zyburo v. NCSPlus Inc.
• Daisy, Inc. v. Pollo Operations, Inc.
• Mark Preman v. Pollo Operations, Inc.
• Broward Psychology, P.A., on behalf of itself and all 

others similarly situated, v. SingleCare Services, LLC
• Sebastian Gonzalez et al, v. TCR Sports Broadcasting 

Holding, LLP d/b/a Mid-Atlantic Sports Network, Hyundai 
Motor America, Inc.

• Tomorrow Black-Brown, et. al. v. Terminix International 
Company Limited Partnership 

MISLABELING
• Carrera v. Bayer Corporation and Bayer Healthcare, LLC
• Dennis Petersen, et al. v. CJ America, Inc. d.b.a. CJ Foods 

Inc.
• Volz v. The Coca-Cola Company
• In Re: Colgate-Palmolive Soft Soap Antibacterial Hand 

Soap Marketing & Sales Practices Litigation
• Koller v. Deoleo USA, Inc.
• In re: Glaceau VitaminWater Marketing and Sales 

Practice Litigation (No. II)
• Goldemberg v. Johnson & Johnson Consumer 

Companies, Inc.
• Helmer, et al. v. Goodyear Tire & Rubber Company
• In re: Honest Marketing Litigation
• Ebin v. Kangadis Food, Inc.
• Mayhew, et. al v. KAS Direct, LLC
• Retta et al. v. Millennium Products et al.
• Vincent et al. v. People Against Dirty, PBC. and Method 

Products, PBC.
• Rikos v. The Procter & Gamble Company
• Amanda Sateriale, et al., v. R.J. Reynolds Tobacco Co., et 

al
• Rapoport-Hecht et. al. v. Seventh Generation, Inc.
• Ferrera et al. v. Snyder’s-Lance, Inc.
• Scheuerman v. Vitamin Shoppe Industries, Inc., d/b/a 

Vitamin Shoppe, Inc. 
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CHANGING THE RULES

SECURITIES
• Silverstrand Investments, et. al. v. AMAG 

Pharmaceuticals, Inc. et. al.
• China Biotics Securities Settlement
• In re China Integrated, Inc. Securities Litigation
• Fitbit Securities Litigation
• In re Fuqi International, Inc. Securities Litigation
• Furiex Pharmaceuticals, Inc. Merger Litigation
• Larson v. Insys Therapeutics Incorporated et al.
• In re ITT Educational Services, Inc. Securities Litigation 

(Indiana)
• In re Miller Energy Resources, Inc. Securities Litigation
• In re Molycorp, Inc. Securities Litigation
• Oklahoma Firefighters Pension & Retirement System v. 

Ixia, et al.
• Anderson, et. al. v. Polymedix, Inc. et. al.
• In re Star Scientific, Inc. Securities Litigation
• Telestone Technologies Securities Litigation
• United Bancorp Merger Litigation
• W2007 Grace Securities Settlement
• Westmoreland County Employee Retirement Fund v. 

Inventure Foods Incorp. et al.
• Cryer v Franklin Resources, Inc. et. al.
• Tangoe, Inc. Stockholder’s Litigation 

PRIVACY & STATUTORY
• Taha v. Bucks County et al. 

ERISA
• Barrett v Pioneer Natural Resources USA, Inc
• Cryer v Franklin Resources, Inc. et. al 

VICTIM COMPENSATION PROGRAMS
• Cooper v. New Dominion, Spess Oil Company, et. al.
• Las Vegas Concert Shooting
• Marjory Stoneman Douglas Shooting (Parkland, Florida)
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9285 Solstice Circle 

Parkland, Florida 33076 

(856) 236-7627 
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Summary  
 

Internationally recognized expert on class action notice and settlement administration processes, with 
strong expertise in the design and implementation of due process notice programs, class action and mass 
tort claims processes, claim form design, legal notification campaigns and the use of digital and social media 
in class action notice campaigns and class member distributions. 
 

  

Education 
 

Rutgers University School of Law 

Juris Doctor, Camden, NJ                                      2004 

 

Rowan University 
Bachelor of Arts- Professional Writing/Journalism, Glassboro, NJ                                                 2001 

 

Career History 
 

Angeion Group                         October 2013 - Present 

           Partner & Chief Innovation Officer                                                                    
 

Kurtzman Carson Consultants                 April 2011 - September 2013 

           Director, Class Action Services                                                                     

 
Attorney in Private Practice                                                                        September 2004 - April 2011 
Lane M. Ferdinand P.A.  

           Jaroslawicz & Jaros, LLC  
           Nagel Rice, LLP 
           Luber & Cataldi, LLC                                        

                                    
 

Speaking Engagements and Accredited CLE Programs 
 

12/2012 Morgan Lewis & Bockius- Ethics of Legal Notification in Class Action Settlements 
 

08/2013 DLA Piper- The Fundamentals of Settlement Administration 
 

10/2013 New Jersey Institute for Continuing Legal Education- Nuts and Bolts of Filing a Class Action 
 

05/2014 Angeion Group LLC and Xaxis- Class Action Digital and Social Media Symposium, Use of Digital 
and Social Media in Class Action Settlements 
 



09/2014 Duane Morris LLP - Ascertainability and Damages Issues in Food and Cosmetic Mislabeling Class 
Actions  
 

10/2014 Terrell Marshall Daudt & Willie, PLLC, and Keller Rohrback, LLP- Cutting Edge Class 
Action Notice Programs 
 

10/2014 American Bar Association- 2014 Class Actions National Institute- Big Shoulders and High 
Standards. Can Plaintiff Scale the Third Circuit’s New Ascertainability Wall? 
 

02/2015- Bridgeport Consumer Class Action Conference- Changing Standards for Class Certification 
 

04/2015- 2015 Class Action Litigation & Management Conference– Pitfalls of Class Action Notice and 
Claims Administration 
 

05/2015 Perrin Conferences Class Action Litigation Conference– Evolving Ethical Considerations in 
Class Action Settlements 
 

11/2015 Challenges Facing the Food & Beverage Industries in Complex Consumer Litigations 
 

05/2016 Perrin Conference Class Action Litigation Conference- Mediation and Settlement Strategies 
 

07/2016 American Association of Justice, Consumer Class Action Litigation Group- Using Digital 
and Social Media to Reach Class Members 
 

10/2018 DLA Piper Class Action Litigation Group– International Class Action Survey  
 

02/2019 Global Justice Network– International Claims Management – Issues and Solutions 
 

03/2019 3rd International Conference on the Resolution of Consumer Mass Disputes- The role of 
lawyers and funders – Ethical issues and effectiveness for class members. 
 

07/2019 American Association of Justice, Consumer Class Action Litigation Group- Using Earned 
and Paid Media in Class Action Settlements 
 

10/2019 American Bar Association’s 23rd Annual National Institute on Class Actions- What 
Lawyers Don’t Understand About Notice and Claims Administration 

 
 

    Articles Authored or Co-Authored 
 

  Is Digital the New Print in Class Action Notification Programs?     American Bar Association            2015        

 

  A New Approach for Class Action Media Notice Programs  Portfolio Media (Law360)            2014 

 

  Steps for Smooth Class Action Settlement Administration  Portfolio Media (Law360)            2013 

 
 When Selecting a Class Action Settlement Administrator:  BNA Publications                        2012 
 Do Not Settle for Less! 
 
 How to Design Your Notice to Minimize Professional Objectors classactionlawsuitdefense.com            2012 
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Direct 
noticing and 
registration 
list mailout 

Update with 
Application 
and Hearing 
Notice 

Distribution 
of press 
release to 
international 
media list 

LinkedIn/
Twitter 

        



 

 

 
Formal 
Notice 

Direct 
Noticing 

Website 
Press 

Release 
Social 
Media 

Google 
sponsored 

search 
listing 

Programmatic 
Digital 

Campaign 
Financial Times 

Bloomberg 
Business Week 

The Economist City A.M. The Telegraph Euromoney 

Weeks #-#   
Update with 
any stay 
information 

 
LinkedIn/
Twitter 

        

CPO Stage 

Week 1 
July 2021 

CPO Notice 

Direct 
noticing and 
registration 
list mailout 

Update to 
reflect CPO 
and CPO 
Notice. 
Update FAQs. 

Distribution 
of press 
release to 
international 
media list 

LinkedIn/
Twitter 

Sponsored 
search 
listing 

Targeted digital 
advertisements 

Digital 
advertisements 
and half page 
print 
advertisement 

Digital 
advertisements 
and half page 
print 
advertisement 

 
Half page print 
advertisement 

Half page print 
advertisement 

Half page print 
advertisement 

Week 2  

Direct 
noticing and 
registration 
list mailout 

  
LinkedIn/
Twitter 

Sponsored 
search 
listing 

Targeted digital 
advertisements 

Digital 
advertisements 

Digital 
advertisements 

   
Half page print 
advertisement 

Week 3     
LinkedIn/
Twitter 

Sponsored 
search 
listing 

Targeted digital 
advertisements 

Digital 
advertisements 

Digital 
advertisements 

Half page print 
advertisement 

  
Half page print 
advertisement 

Week 4  

Direct 
noticing and 
registration 
list mailout 

  
LinkedIn/
Twitter 

Sponsored 
search 
listing 

Targeted digital 
advertisements 

Digital 
advertisements 

Digital 
advertisements 

   
Half page print 
advertisement 

Weeks 5-10     
LinkedIn/
Twitter 

Sponsored 
search 
listing 

       

Week 11   

Update with 
further 
material 
relating to the 
proceedings 
(e.g. 
pleadings, if 
appropriate) 

 
LinkedIn/
Twitter 

Sponsored 
search 
listing 

       

Weeks 12-#     
LinkedIn/
Twitter 

        

December 2021 
/ January 2022 

Rule 88 
Notice (if 
any) 

Direct 
noticing and 
registration 
list mailout 

Update with 
any directions  

 
LinkedIn/
Twitter 

        

Weeks #-#              

June – October 
2023 

  Trial updates  
LinkedIn/
Twitter 

        

Weeks #-# 
Rule 91 
Notice on 
judgment 

Direct 
noticing and 
registration 
list mailout 

Decision 
updates 

Distribution 
of press 
release to 
international 
media list  

LinkedIn/
Twitter 

        



 

 

 
Formal 
Notice 

Direct 
Noticing 

Website 
Press 

Release 
Social 
Media 

Google 
sponsored 

search 
listing 

Programmatic 
Digital 

Campaign 
Financial Times 

Bloomberg 
Business Week 

The Economist City A.M. The Telegraph Euromoney 

Recovery Stage 

Week 1 
Rule 92 
Notice of 
damages 

Direct 
noticing and 
registration 
list mailout 

Updated to 
reflect 
procedure for 
claiming an 
award of 
damages.  

Distribution 
of press 
release to 
international 
media list 

LinkedIn/
Twitter 

 
Targeted digital 
advertisements 

Digital 
advertisements 
and half page 
print 
advertisement 

  
Half page print 
advertisement 

Half page print 
advertisement 

 

Week 2  

Direct 
noticing and 
registration 
list mailout 

  
LinkedIn/
Twitter 

 
Targeted digital 
advertisements 

Digital 
advertisements 

     

Week 3     
LinkedIn/
Twitter 

 
Targeted digital 
advertisements 

Digital 
advertisements 

 
Half page print 
advertisement 

   

Week 4     
LinkedIn/
Twitter 

 
Targeted digital 
advertisements 

Digital 
advertisements 

     

Weeks #-#     
LinkedIn/
Twitter 

        

 





APPENDIX 5 





 

Questions? Visit www.fxclaimuk.com for more information. 

COMPETITION APPEAL TRIBUNAL CASE NO. ________ 

Customers affected by banks’ participation in foreign 

exchange spot trading cartels between 2007 and 

2013 could benefit from proposed collective action 

This is a legal notice that has been issued at the direction of the Competition Appeal Tribunal 

A proposed collective action against certain entities forming part of the banking groups of Barclays, 

Citigroup, JPMorgan, MUFG Bank (formerly Bank of Tokyo-Mitsubishi), RBS/NatWest and UBS1 

has been filed with the Competition Appeal Tribunal by Mr Phillip Evans.  Mr Evans proposes to 

act as the class representative, on behalf of two “classes” of persons who it is alleged have suffered 

losses due to the banks’ participation in foreign exchange (FX) spot trading cartels. 

The proposed collective action relies on two decisions by the European Commission dated 16 May 

2019.  In each decision, the Commission found that traders in charge of FX spot trading at certain 

of the banks listed above exchanged commercially sensitive information and trading plans and 

occasionally coordinated their trading strategies.   

Mr Evans has applied to the Competition Appeal Tribunal for a Collective Proceedings Order (CPO), 

which would enable him to represent participants in the FX market who entered into spot trades 

and/or outright forward transactions involving certain currencies with any of Barclays, Citigroup, 

JPMorgan, MUFG Bank, RBS/NatWest, UBS and/or another relevant financial institution (a list of 

those relevant financial institutions is enclosed with this notice) in the European Economic Area 

between 18 December 2007 and 31 January 2013.  For more detailed information, please see 

Question 6 below. 

If you or your business is domiciled in the UK and falls within the class definition set out below, you 

will automatically be included in Mr Evans’ proposed collective action and will be bound by any 

judgment or settlement, unless you choose to opt out.  If you or your business are not domiciled in the 

UK and you wish to participate in the collective action, then you will have the opportunity to opt in 

to the claim. 

A hearing has been set for [insert date] to decide whether Mr Evans’ proposed collective action 

should proceed.  The hearing will take place at the Competition Appeal Tribunal, Salisbury Square 

House, 8 Salisbury Square, London EC4Y 8AP. 

To learn more about the claim, please visit www.fxclaimuk.com or www.catribunal.org.uk. 

 

 
1 A full list of the entities that will be proposed defendants in Mr Evans’ collective action is provided below.  

http://www.fxclaim.com/
file:///C:/Users/jo.box/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.Outlook/54IDELFF/www.catribunal.org.uk


 

Questions? Visit www.fxclaimuk.com for more information. 

Your legal rights and options now 

OBJECT TO THE 

APPLICATION OR 

THE CLASS 

REPRESENTATIVE 

Any person with an interest (including any proposed class member) may object 

to the Collective Proceedings Order application or the authorisation of the 

proposed class representative by stating their reasons for objecting in writing to 

be received by the Competition Appeal Tribunal by [insert date].  For further 

information, see Question 8 below. 

APPLY TO MAKE 

ORAL / WRITTEN 

SUBMISSIONS TO 

THE TRIBUNAL 

Any member of the proposed classes may also seek permission to make oral 

observations at the hearing of the application for a Collective Proceedings 

Order, by making an application for permission as part of their written 

objections referred to above.  

Any third party with a legitimate interest (who is not a member of the proposed 

classes) can also apply to the Tribunal for permission to make written and/or 

oral submissions at the hearing on [insert date].  Any such application must be 

made in writing, supported by reasons, to be received by the Tribunal by [insert 

date]. 

 

GENERAL INFORMATION 

The Competition Appeal Tribunal has directed that this notice be issued following Mr Evans’ 

application for a Collective Proceedings Order (CPO), by which he seeks the permission of the 

Tribunal to continue a collective action on behalf of two classes of person (explained further in 

Question 6 below).  The CPO Application asks the Tribunal to: (i) approve the claim as suitable to 

proceed as a collective action on behalf of eligible class members; and (ii) approve Mr Evans to 

act as the class representative. 

This notice has been issued to inform you of your right to object to the Collective Proceedings 

Order Application or the authorisation of Mr Evans as the proposed class representative.  This 

notice explains the proposed claim, who is covered by it, your right to object to it, how to object, 

and any related deadlines.  Please read this notice carefully. 

The Competition Appeal Tribunal is a specialist tribunal based in London which hears and decides 

cases involving competition or economic regulatory issues.  It publishes its Rules and Guidance, 

together with information about what it does, on its website www.catribunal.org.uk. 

1. Why has this notice been issued? 

2. What is the Competition Appeal Tribunal? 

http://www.fxclaim.com/


 

Questions? Visit www.fxclaimuk.com for more information. 

The proposed claim is against the following banks: 

(a) Barclays Bank PLC; 

(b) Barclays Capital Inc.; 

(c) Barclays Execution Services Limited; 

(d) Barclays PLC; 

(e) Citibank N.A.; 

(f) Citigroup Inc.; 

(g) JPMorgan Chase & Co.; 

(h) JPMorgan Chase Bank N.A.; 

(i) J.P. Morgan Europe Limited; 

(j) J.P. Morgan Limited; 

(k) MUFG Bank, Ltd.; 

(l) Mitsubishi UFJ Financial Group, Inc.; 

(m) NatWest Markets Plc; 

(n) The Royal Bank of Scotland Group plc; and 

(o) UBS AG. 

Collectively, these banks are the “Proposed Defendants”. 

 

On 16 May 2019, the European Commission announced that it had adopted two decisions, in which 

it found that the Proposed Defendants each participated in one or both of two FX spot trading 

cartels. The total period covered by the cartels was 18 December 2007 to 31 January 2013.   

The Commission found that traders employed by the Proposed Defendants, which were in charge 

of FX spot trading had reached an understanding to exchange, and had exchanged, current or 

forward-looking commercially sensitive information about their trading activities through private, 

multilateral chat rooms.  The traders also occasionally coordinated their trading activities. 

Mr Evans alleges that entities or individuals who entered into spot trades and/or outright forward 

transactions involving certain currencies (known as the G10 currencies2) with the Proposed 

Defendants or other relevant financial institutions3 suffered losses as a result of this misconduct. 

 
2 See the list of defined terms used in the class definition enclosed with this notice. 
3 See the list of defined terms used in the class definition enclosed with this notice. 

4. What did the Proposed Defendants do wrong? What are the claims? 

3. Who is the claim against? 

http://www.fxclaim.com/


 

Questions? Visit www.fxclaimuk.com for more information. 

The proposed class representative is Mr Phillip Evans.  The application for a Collective 

Proceedings Order Application requests that Mr Evans be authorised to act as the class 

representative. 

Mr Evans is Special Adviser for Competition, Consumer and Trade Policy at Fipra, an independent 

European public affairs consultancy firm.  He has spent almost 20 years working on behalf of 

victims of anti-competitive conduct.  During his career, he has been an Inquiry Chair at the 

Competition and Markets Authority (CMA) and a Panel Member at the Competition Commission.  

He also spent nearly a decade at the UK consumer association Which?, where he worked to 

promote fair markets and competition policy for the benefit of consumers in a range of sectors, 

including financial services.  An economist by training, Mr Evans has also taught at several 

universities, and has written on topics ranging from trade and competition policy to the history and 

functioning of markets and corporate responsibility. 

With such a breadth of knowledge and experience, Mr Evans is well placed to bring this action on 

behalf of class members who have suffered losses due to the Proposed Defendants’ conduct.  

As the class representative, he would conduct the collective action against the Proposed 

Defendants on behalf of all class members, except for those who opt out of the classes.  Mr Evans 

would instruct the lawyers and experts, make decisions on the conduct of the claim, and, in 

particular, would decide whether to present any settlement proposal to the Tribunal for its 

approval.   

During the case, Mr Evans would be responsible for communicating with the classes and for 

issuing formal notices, such as this notice.  If approved to act as class representative, Mr Evans 

would update the classes about the claim on the website www.fxclaimuk.com and via various other 

media. 

To assist him, Mr Evans has also engaged a consultative panel, chaired by Lord Carlile of Berriew 

QC, a crossbench member of the House of Lords who was a part time judge for 28 years in the 

High Court and former member of the Competition Appeal Tribunal. 
 

WHAT DOES THE COLLECTIVE PROCEEDINGS ORDER APPLICATION ASK FOR? 
 

The Consumer Rights Act 2015 allows for a collective action to be brought on behalf of a group 

of persons who are alleged to have suffered loss. The group is known as a “class” and all those 

within the group are “class members.”  As a result of the 2015 Act, individuals or entities who 

have suffered losses do not need to each bring an individual claim to obtain compensation.  Instead, 

they may receive compensation through a single, collective claim brought on their behalf by a 

class representative.   

5. Who is the proposed class representative? 

6. Who would be in the proposed classes? 

http://www.fxclaim.com/
http://www.fxclaim.com/


 

Questions? Visit www.fxclaimuk.com for more information. 

The Tribunal will assess Mr Evans’ application for a Collective Proceedings Order and determine 

whether the claims sought to be included in the collective proceedings: (i) are brought on behalf 

of an identifiable class (or classes) of persons; (ii) raise common issues; and (iii) are suitable to be 

brought in collective proceedings. 

Mr Evans’ application for a Collective Proceedings Order asks the Tribunal to allow the proposed 

claim to continue on behalf of all persons who fall into either or both of the following two classes: 

CLASS A 

All persons who entered into one or more FX Spot Transaction(s) and/or FX Outright Forward 

Transaction(s) where each of those same transaction(s): 

 

(a) was entered into, directly or indirectly via an Intermediary: 

 

(i) with a Defendant, during that Defendant’s Relevant Class A Period;  

(ii) in the European Economic Area; and 

 

(b) involved a currency pair consisting of two G10 Currencies. 

 

Class A does not include Excluded Persons and Excluded Transactions. 

 

CLASS B  

 

All persons who entered into one or more FX Spot Transaction(s) and/or FX Outright Forward 

Transaction(s) where each of those same transaction(s): 

 

(a) was entered into, directly or indirectly via an Intermediary: 

 

(i) with a Relevant Financial Institution, between 18 December 2007 and 31 January 

2013, and/or a Proposed Defendant during that Proposed Defendant’s Relevant 

Class B Period;  

(ii) in the European Economic Area; and 

 

(b) involved a currency pair consisting of two G10 Currencies. 

 

Class B does not include Excluded Persons and Excluded Transactions. 

 

A list of defined terms used in the class definition is enclosed with this notice. 
 

The proposed claim seeks compensation for all those who have been affected by the cartels.  If the 

claim is successful, all persons who have an eligible claim will be able to seek their share of the 

compensation. 

 

7. What is being claimed? 

http://www.fxclaim.com/


 

Questions? Visit www.fxclaimuk.com for more information. 

Whilst Mr Evans is seeking to be the class representative and run this claim for the classes, he is 

not able to fund a claim of this size and public importance on his own.  Therefore, Mr Evans is 

working with a specialist litigation funder, Benchwalk Advisors, to bring the claim. 

The funding arrangements in place mean that the class members will not need to pay anything to 

be part of the claim and have no financial risk in relation to the claim. 

 

HOW TO OBJECT TO THE COLLECTIVE PROCEEDINGS ORDER APPLICATION 

OR TO THE CLASS REPRESENTATIVE 

 

Any person with an interest (including anyone who would be a member of the proposed classes) 

may object to the Collective Proceedings Order Application or the authorisation of the proposed 

class representative.  You should review the information above and visit both www.fxclaimuk.com 

and www.catribunal.org.uk for further information. 

If you wish to file an objection, you must write to the Tribunal stating your reasons for objecting 

and send it by post, or fax, so it is received no later than [insert date] to the following address: 

The Registrar 

Competition Appeal Tribunal 

Salisbury Square House 

8 Salisbury Square 

London EC4Y 8AP 

Fax: 020 7979 7978 

When writing to the Tribunal you must include the reference “Foreign Exchange Collective Action 

(Phillip Evans)” and Case No. [insert Tribunal reference]. 

Any member of the proposed classes may also seek permission to make oral submissions at the hearing 

of the application for a Collective Proceedings Order, by making an application for permission as part 

of their written objections.  

Any third party with a legitimate interest (who is not a member of the proposed classes) can also apply 

to the Tribunal for permission to make written and/or oral submissions at the hearing on [insert date].  

Any such application must be made in writing, supported by reasons, to be received by the Tribunal by 

[insert date]. 

 

9. Who can object and what can I object to? 

8. Who is funding the claim? 

http://www.fxclaim.com/
http://www.fxclaim.com/


 

Questions? Visit www.fxclaimuk.com for more information. 

GETTING MORE INFORMATION 

You can visit www.fxclaimuk.com for periodic updates on the claim.  You can also register your 

interest on the website in order to be kept updated on future developments as the claim progresses. 

10. How can I stay updated on the progress of the claim? 

http://www.fxclaim.com/
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DEFINITIONS 

An FX Spot Transaction and/or an FX Outright Forward Transaction is “entered into… in the 
European Economic Area” where: 
 

(a) The Defendant or Relevant Financial Institution entering into that transaction is 
located in the European Economic Area.  

 
For these purposes, a Defendant or Relevant Financial Institution is located in 
the European Economic Area where their individual representative, sales desk or 
other business unit (such as an agency, branch or office) entering into the 
transaction is located in the European Economic Area. 
 
and/or 
 

(b) The class member entering into the transaction is located in the European 
Economic Area.  

 
For these purposes, a class member domiciled in the European Economic Area 
shall be considered located there.  
 

For the avoidance of doubt, the above definition applies irrespective of whether the 
class member entered into an FX Spot Transaction and/or FX Outright Forward 
Transaction with a Defendant or Relevant Financial Institution directly or indirectly 
via an Intermediary. 

 
A “Defendant” is any of the following: Barclays Bank Plc, Barclays Capital Inc., Barclays Plc, 
Barclays Execution Services Limited, Citibank N.A., Citigroup Inc., MUFG Bank, Ltd., 
Mitsubishi UFJ Financial Group, Inc., J.P. Morgan Europe Limited, J.P. Morgan Limited, 
JPMorgan Chase Bank, N.A., JPMorgan Chase & Co, NatWest Markets Plc, The Royal Bank 
of Scotland Group Plc and UBS AG.  
 
“European Economic Area” means the then 27 Member States of the European Union as 
at 31 January 2013, and Iceland, Liechtenstein and Norway.  
 
“Excluded Persons” means the following persons, which shall be excluded from both Class 
A and Class B: 
 

(a) Relevant Financial Institutions. 
 

(b) Any person that has participated in the Bank of International Settlements’ 
Triennial Central Bank Survey of Foreign Exchange Turnover as a “Reporting 
dealer”.  
 

(c) The Defendants, including:  
 

i. Their subsidiaries, holding companies and any subsidiaries of those 
holding companies; and 

ii. Any other entities: (i) which have a controlling interest in a Defendant; 
and/or (ii) in which a Defendant has such an interest.  
 

(d) Officers, directors and employees of any entity referred to in point (c).  
 

(e) Members and staff of the Competition Appeal Tribunal assigned to these 
proceedings.  
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(f) Members and staff of any other court (such as an appellate court) that may from 
time to time hear any matter arising in these proceedings.  

 
(g) The Class Representative’s and Defendants’ legal representatives, as well as 

any experts or other professional advisers instructed by them in these 
proceedings, including the professional staff assisting them. 

 
“Excluded Transactions” means the following transactions, which shall be excluded from 
both Class A and Class B:  

 
(a) Transactions entered into in a retail branch. Such transactions include, but are 

not limited to, transactions at a “travel money desk” or a “bureau de change”.  
 

(b) Online purchases of currency for Non-Commercial Purposes.  
 

(c) Transfers of funds denominated in different currencies across any two bank 
accounts for Non-Commercial Purposes. 
 

(d) Transactions involving an automated teller machine (or “ATM”). 
 

(e) Transactions involving a foreign currency using a credit card, debit card, prepaid 
card or other stored value card.  
 

(f) Transactions that the class member entered into as an Intermediary.  
 

(g) Transactions to execute an FX Spot Transaction and/or FX Outright Forward 
Transaction at a specific foreign exchange benchmark rate, such as the 
WM/Reuters Closing Spot Rates and the European Central Bank foreign 
exchange reference rates.  

 
(h) Transactions resulting from a class member leaving a limit order or a resting order 

(such as a “take profit” or “stop loss” order).  
 

(i) Any transaction which is the subject of ongoing litigation or a binding settlement 
which would otherwise fall within Class A or Class B (with the exception of any 
claims covered by other applications for a Collective Proceedings Order before 
the Competition Appeal Tribunal). For the avoidance of doubt, this includes, but 
is not limited to, transactions which are included in the following proceedings: 

 
i. In Re Foreign Exchange Benchmark Rates Antitrust Litigation, filed before 

the United States District Court, Southern District of New York under case 
number 1:13-cv-07789-LGS.  

ii. The Canadian FX National Class Action, which comprises actions 
commenced in the Ontario Superior Court of Justice under Court File No. 
CV-15-536174 and the Superior Court of Quebec under Court File No. 
200-06-000189-152.  

iii. J Wisbey & Associates Pty Ltd v UBS AG and others, filed before the 
Federal Court of Australia under Case Number VID567/2019.  

 
“FX Spot Transaction” means a transaction involving the exchange of two currencies at a 
rate agreed on the date of the contract for value or delivery (cash settlement) within two 
business days.  

 
“FX Outright Forward Transaction” means a transaction involving the exchange of two 
currencies at a rate agreed on the date of the contract for value or delivery (cash settlement) 
more than two business days later but excluding Forward Foreign Exchange Agreements 
(FXAs), Non-Deliverable Forwards (NDFs) and forward Contracts for Differences (CFDs).  
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“G10 Currencies” means the British Pound (GBP), Euro (EUR), Japanese Yen (JPY), Swiss 
Franc (CHF), United States Dollar (USD), Canadian Dollar (CAD), New Zealand Dollar (NZD), 
Australian Dollar (AUD), Danish Krone (DKK), Norwegian Krone (NOK) and Swedish Krona 
(SEK).  
 
“Intermediary” means any person entering into an FX Spot Transaction and/or an FX 
Outright Forward Transaction on behalf of a third party.  
 
A transaction is entered into for “Non-Commercial Purposes” where the reason(s) for 
entering into the transaction are not connected to any business, speculative or investment 
purpose.   
 
“Relevant Financial Institution” means any entity forming part of a banking group identified 
in the List of Relevant Financial Institutions.  
 
“The Defendant’s Relevant Class A Period” and “The Defendant’s Relevant Class B 
Period” comprises the periods set out in the table below: 
 

Defendant Relevant Class A Period Relevant Class B Period 

Barclays Bank Plc 
Barclays Plc 

Barclays Execution Services 
Limited 

18 December 2007 – 
1 August 2012 

2 August 2012 – 
31 January 2013 

Barclays Capital Inc. 
14 December 2009 – 

31 July 2012 

18 December 2007 – 
13 December 2009 

and 
1 August 2012 – 
31 January 2013 

Citibank N.A. 
Citigroup Inc. 

18 December 2007 – 
31 January 2013 

None. 

MUFG Bank, Ltd. 
Mitsubishi UFJ Financial 

Group, Inc 

8 September 2010 – 
12 September 2011 

18 December 2007 – 
7 September 2010 

and 
13 September 2011 – 

31 January 2013 

J.P. Morgan Europe Limited 
J.P. Morgan Limited 

JPMorgan Chase & Co. 
JPMorgan Chase Bank N.A. 

26 July 2010 – 
31 January 2013 

18 December 2007 – 
25 July 2010 

NatWest Markets Plc 
The Royal Bank of Scotland 

Group Plc 

18 December 2007 – 
19 April 2010 

and 
14 September 2010 – 

8 November 2011 

20 April 2010 – 
13 September 2010 

and 
9 November 2011 – 

31 January 2013 

UBS AG 
14 December 2009 – 

31 January 2013 
18 December 2007 – 
13 December 2009 
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LIST OF RELEVANT FINANCIAL INSTITUTIONS 

1. ABN AMRO 

2. Adam & Co 

3. ANZ 

4. Banco Bilbao Vizcaya Argentaria SA 
(BBVA) 

5. Bank of America 

6. Bank of America Merrill Lynch 

7. Bank of China 

8. Bank of Montreal 

9. Bank of New York Mellon 

10. Bank of Nova Scotia 

11. Bank of Scotland 

12. Barclays1 

13. BNP Paribas 

14. Canadian Imperial Bank of Commerce 

15. Calyon 

16. CIBC World Markets 

17. Citigroup / Citibank2 

18. China Construction Bank 

19. Commerzbank 

20. Commonwealth Bank of Australia 

21. Coutts & Co 

22. Crédit Agricole CIB 

23. Credit Suisse 

24. Danske Bank 

25. Deutsche Bank 

26. Goldman Sachs 

27. Halifax Bank of Scotland (HBOS) 

28. HSBC 

29. Hypovereinsbank (HVB) 

30. ING Bank 

 
1  Excluding Barclays Bank Plc, Barclays Capital Inc., Barclays Plc and Barclays Execution Services Limited.  
2  Excluding Citibank N.A. and Citigroup Inc.  
3  Excluding J.P. Morgan Europe Limited, J.P. Morgan Limited, JPMorgan Chase & Co and JPMorgan Chase 

Bank, N.A. 
4  Excluding MUFG Bank, Ltd and Mitsubishi UFJ Financial Group, Inc.  
5  Excluding NatWest Markets Plc and the Royal Bank of Scotland Group Plc.  
6  Excluding UBS AG.  

31. ICBC Standard Bank 

32. JP Morgan3 

33. Lehman Brothers 

34. Lloyds Banking Group  

35. Lloyds TSB 

36. Macquarie Bank 

37. Merrill Lynch 

38. Mitsubishi Union Financial Group / Bank of 
Tokyo Mitsubishi4 

39. Mizuho Corporate Bank 

40. Morgan Stanley 

41. National Australia Bank 

42. Nationwide Building Society 

43. NatWest / Royal Bank of Scotland5 

44. Nomura 

45. Norinchukin Bank 

46. Rabobank 

47. Royal Bank of Canada 

48. Skandinaviska Enskilda Banken 

49. Société Générale 

50. Standard Chartered  

51. State Street 

52. Sumitomo Mitsui Banking Corporation 

53. Svenska Handelsbanken 

54. Toronto-Dominion 

55. Unicredit 

56. UBS6 

57. Westpac Banking Corporation 



 

Questions? Visit www.fxclaimuk.com for more information. 

COMPETITION APPEAL TRIBUNAL CASE NO. ________ 

Customers affected by banks’ participation in foreign 
exchange spot trading cartels between 2007 and 

2013 could benefit from proposed collective action 

This is a legal notice that has been issued at the direction of the Competition Appeal Tribunal 

The Competition Appeal Tribunal has decided that a collective action filed on behalf of persons 

who have allegedly suffered losses as a result of cartels participated in by certain entities forming 

part of the banking groups of Barclays, Citigroup, JPMorgan, MUFG Bank (formerly Bank of 

Tokyo-Mitsubishi), RBS/NatWest and UBS1 may proceed to a full trial. 

Mr Phillip Evans will act as the class representative on behalf of two “classes” of persons.  Mr 

Evans’ claim relies on two decisions by the European Commission dated 16 May 2019. In each 

decision, the Commission found that traders in charge of foreign exchange (FX) spot trading at 

certain of the banks listed above exchanged commercially sensitive information and trading plans 

and occasionally coordinated their trading strategies.   

The claim is brought on behalf of participants in the FX market who entered into spot trades and/or 

outright forward transactions in the European Economic Area involving the so-called “G10 

currencies”2 with any of Barclays, Citigroup, JPMorgan, MUFG Bank, RBS/NatWest, UBS and/or 

another relevant financial institution3 between 18 December 2007 and 31 January 2013.  For more 

detailed information, please see Question 7 below. 

If you or your business is domiciled in the UK and falls within the class definition set out below, you 

will automatically be included in Mr Evans’ collective action, unless you choose to opt-out.  If you or 

your business is not domiciled in the UK, and you wish to participate in the collective action, then 

you will have the opportunity to opt in to the claim. 

You cannot claim compensation yet, and there is no guarantee that compensation will be available 

in the future.  This claim will have to be proved in the Tribunal at trial or concluded by way of an 

earlier settlement agreed between the class representative and the banks. 

You have important legal rights relating to this claim. Exercising these rights could affect your 

ability to obtain a payment of compensation in the future (if the case is won or a settlement is 

reached and money becomes available).  This notice explains the claim, who is covered by the claim, 

your rights in relation to the claim, how to exercise these rights and any related deadlines.  Please 

read this notice carefully as your decisions about this claim will have legal consequences. To 

read the Tribunal's full Collective Proceedings Order and judgment, which allows the claim to 

proceed, visit www.fxclaimuk.com or www.catribunal.org.uk. 

 
1 A full list of the entities that will be defendants to Mr Evans’ collective action is provided below.  
2 See the list of defined terms used in the class definition enclosed with this notice. 
3 See the list of defined terms used in the class definition enclosed with this notice. 
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Questions? Visit www.fxclaimuk.com for more information. 

 

Your legal rights and options now 

STAY IN THE 

CLAIM 

If you or your business is domiciled in the UK as of [insert domicile date], 

and falls within the class definition, you do not need to do anything at this 

time to be part of the claim and you will remain eligible to claim a share of 

any compensation that may become available in the future.  By doing 

nothing, you give up the right to make an individual claim against the banks 

in respect of the legal claims in this case and you agree to be bound by 

judgments the Tribunal may issue in this case. 

OPT-OUT 

If you or your business is domiciled in the UK as of [insert domicile date], 

you have the right to request to be excluded from the claim (to “opt out”) by 

[insert date].  By opting out you retain the right to bring your own separate 

claim against the Defendants.  However, if you opt out, you will not be able to 

claim any compensation which might become available in this case.  More 

information on how to opt out can be found at www.fxclaimuk.com. 

OPT-IN 

If you or your business is domiciled outside of the UK as of [insert domicile 

date], but you fall within the class definition, you will need to “opt in” to the 

claim.  You can complete an Opt-In Form by visiting www.fxclaimuk.com.  

The deadline for opting in is [insert date]. 

 

GENERAL INFORMATION 

The Competition Appeal Tribunal has directed that this notice be issued following a Collective 

Proceedings Order made on [insert date].  The Order allows this claim to proceed as a collective 

action on behalf of eligible members of two classes (explained further in Question 7 below).  To 

read the full Order and judgment, visit www.fxclaimuk.com or www.catribunal.org.uk. 

This notice has been issued to inform you of the important legal rights you have relating to this 

claim. Exercising these rights could affect your ability to obtain a payment in the future (if 

compensation becomes available). This notice explains the claim, who is covered by the claim, 

your rights in relation to the claim, how to exercise these rights and any related deadlines.  Please 

read this notice carefully as your decisions about this claim will have legal consequences. 

 

 

 

1. Why has this notice been issued? 

http://www.fxclaim.com/
http://www.fxclaim.com/
http://www.fxclaim.com/
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Questions? Visit www.fxclaimuk.com for more information. 

 

The claim is against the following banks: 

(a) Barclays Bank PLC; 

(b) Barclays Capital Inc.; 

(c) Barclays Execution Services Limited; 

(d) Barclays PLC; 

(e) Citibank N.A.; 

(f) Citigroup Inc.; 

(g) JPMorgan Chase & Co.; 

(h) JPMorgan Chase Bank N.A.; 

(i) J.P. Morgan Europe Limited; 

(j) J.P. Morgan Limited; 

(k) MUFG Bank, Ltd.; 

(l) Mitsubishi UFJ Financial Group, Inc.; 

(m) NatWest Markets Plc; 

(n) The Royal Bank of Scotland Group plc; and 

(o) UBS AG. 

Collectively, these banks are the “Defendants”. 

 

On 16 May 2019, the European Commission announced that it had adopted two decisions, in which 

it found that the Defendants each participated in one or both of two FX spot trading cartels. The 

total period covered by the cartels was 18 December 2007 to 31 January 2013.   

The Commission found that traders employed by the Defendants, which were involved in FX spot 

trading, had reached an understanding to exchange, and had exchanged, current or forward-looking 

commercially sensitive information about their trading activities through private, multilateral chat 

rooms.  The traders also occasionally coordinated their trading activities.  

Mr Evans alleges that entities or individuals who entered into spot trades and/or outright forward 

transactions involving certain currencies (known as the G10 currencies4) with the Proposed 

Defendants or other relevant financial institutions5 suffered losses as a result of this misconduct. 

 
4 See the list of defined terms used in the class definition enclosed with this notice. 
5 See the list of defined terms used in the class definition enclosed with this notice. 

3. What did the Defendants do wrong? What is the claim? 

2. Who is the claim against? 

http://www.fxclaim.com/


 

Questions? Visit www.fxclaimuk.com for more information. 

The Tribunal has authorised Mr Phillip Evans to serve as the class representative for this claim.  

As the class representative, Mr Evans will conduct the claim against the Defendants on behalf of 

all class members, except for those who opt-out of the classes.  During the case, Mr Evans is 

responsible for communicating with the classes and for issuing formal notices, such as this notice.  

Updates about the claim will be available on the website www.fxclaimuk.com and via various 

other media. 

Mr Evans will make decisions on the conduct of the claim (including instructing the lawyers and 

experts), and, in particular, will decide whether to present any settlement proposal to the Tribunal 

for its approval.  To assist him, Mr Evans has also engaged a consultative panel, chaired by Lord 

Carlile of Berriew QC, a crossbench member of the House of Lords who was a part time judge for 

28 years in the High Court and former member of the Competition Appeal Tribunal. 

Mr Phillip Evans is Special Adviser for Competition, Consumer and Trade Policy at Fipra, an 

independent European public affairs consultancy firm.  He has spent almost 20 years working on 

behalf of victims of anti-competitive conduct.  During his career, he has been an Inquiry Chair at 

the Competition and Markets Authority (CMA) and a Panel Member at the Competition 

Commission.  He also spent nearly a decade at the UK consumer association Which?, where he 

worked to promote fair markets and competition policy for the benefit of consumers in a range of 

sectors, including financial services. An economist by training, Mr Evans has also taught at 

number of universities, and has written on topics ranging from trade and competition policy to the 

history and functioning of markets and corporate responsibility. 

 

The Competition Appeal Tribunal is a specialist court based in London which hears and decides 

cases involving competition or economic regulatory issues.  It publishes its Rules and Guidance, 

together with information about what it does, on its website: www.catribunal.org.uk. 

 

The Consumer Rights Act 2015 allows for a collective action to be brought on behalf of a group 

of persons who are alleged to have suffered loss. The group is called a “class” and all those within 

the group are “class members.”  As a result of the 2015 Act, individuals or entities who have 

suffered losses do not need to each bring an individual claim to obtain compensation.  Instead, 

they may receive compensation through a single, collective claim brought on their behalf by a 

class representative.   

The two classes in these proceedings are as follows: 

7. Who is in the classes? 

5. Who is Phillip Evans? 

6. What is the Competition Appeal Tribunal? 

4. What is the role of the class representative? 

http://www.fxclaim.com/
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Questions? Visit www.fxclaimuk.com for more information. 

CLASS A 

All persons who entered into one or more FX Spot Transaction(s) and/or FX Outright Forward 

Transaction(s) where each of those same transaction(s): 

(a) was entered into, directly or indirectly via an Intermediary:

(i) with a Defendant, during that Defendant’s Relevant Class A Period;

(ii) in the European Economic Area; and

(b) involved a currency pair consisting of two G10 Currencies.

Class A does not include Excluded Persons and Excluded Transactions. 

CLASS B  

All persons who entered into one or more FX Spot Transaction(s) and/or FX Outright Forward 

Transaction(s) where each of those same transaction(s): 

(a) was entered into, directly or indirectly via an Intermediary:

(i) with a Relevant Financial Institution, between 18 December 2007 and 31 January

2013, and/or a Proposed Defendant during that Proposed Defendant’s Relevant

Class B Period;

(ii) in the European Economic Area; and

(b) involved a currency pair consisting of two G10 Currencies.

Class B does not include Excluded Persons and Excluded Transactions. 

A list of defined terms used in the class definition is enclosed with this notice. 

For UK domiciled persons, this claim is proceeding as an opt-out claim.  In simple terms, if you 

don’t opt out, you will remain part of the claim.  This means that, if you are living in the UK as a 

resident, or your business is domiciled in the UK, as of [insert domicile date], which is known as 

the “domicile date”, and you fall within the class definition, you are automatically included in the 

classes (and do not need to do anything) unless you ask to be excluded.  Asking to be excluded is 

also called “opting out” of the claim.   

If you are not living in the UK, or your business is not domiciled in the UK, as of [insert domicile 

date], but you meet the criteria to be in the classes, and you want to participate in this claim, you 

must take steps to say that you want to be included. Asking to be included in the claim is called 

“opting in”.   

7. What is an opt-out claim? What is the “domicile date”?
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Questions? Visit www.fxclaimuk.com for more information. 

All class members who remain in the classes or opt in to the classes will be bound by any Tribunal 

judgment.  As a class member, you will not be able to bring an individual claim against the 

Defendants raising the same issues included in this claim. 

This notice explains how to opt-out or opt-in to the classes. 

This claim seeks compensation for all those who have been affected by the cartels.  If the claim is 

successful, all persons who have an eligible claim will be able to seek their share of the 

compensation. 

No compensation is available now and there is no guarantee that compensation will be available 

in the future.  The case will have to be won in the Tribunal unless a settlement can be agreed 

between the class representative and the Defendants. 

The court process can take time, so please be patient. If compensation becomes available, class 

members will be notified about how to obtain a payment.  Please register at www.fxclaimuk.com 

to stay up to date with developments in the collective action. 

HOW TO OPT OUT OR OPT IN 

If you wish to opt out, please send a letter to the following address: 

FX Claim UK Opt-Outs 

[insert address] 

Please include the following statement in your letter: “I want to opt out of the collective claim 

against Barclays Bank PLC and others, Case No. [insert Tribunal reference]”, along with your 

full name, postal address, email address and telephone number.  Sign and date your opt out letter. 

You do not have to give a reason for opting out. 

To assist you in submitting a request to opt out, a sample opt-out letter is available at 

www.fxclaimuk.com.   

To be considered, your opt out letter must be received or postmarked by [insert date].  Once your 

opt out letter is received and processed, you will be sent an acknowledgement by email if you have 

provided an email address, or by post if not. 

8. What is being claimed?

10. I am a member of the Classes and I want to opt out of the claim.

9. How do I receive payment?

http://www.fxclaim.com/
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Questions? Visit www.fxclaimuk.com for more information. 

By opting out, you will not be able to receive a payment from this claim if money becomes 

available.  However, you may be able to bring your own separate claim against the Defendants 

relating to the same issues. 

If you will not be a UK resident, or your business is domiciled outside of the UK, as of [insert 

domicile date] (even if you were domiciled in the UK before that date), you will need to “opt in” to 

the classes if you want to be part of the claim and be eligible to receive a payment in the future. 

Please visit www.fxclaimuk.com and complete an Opt-In Form on the website.  On the form, you 

will be asked to provide your full name, postal address, email address and telephone number.  

To be considered, your opt-in request must be received by [insert date].  Once your opt in request 

is received and processed, we will send you an acknowledgement by email. 

Under the rules of the Tribunal, if you are not a UK resident, or if your business is domiciled 

outside of the UK, on [insert domicile date], you will not be automatically included in this collective 

action. Instead, you are required to submit a request to opt-in to the claim by [insert date] to be part 

of the classes.  If you do not opt in by [insert date], and compensation later becomes available, the 

only way for you to be eligible to receive a payment is for the Tribunal to give you permission to 

opt in at a later time.  There is no guarantee this permission will be given, so you must opt in by 

[insert date] if you want to be eligible to claim for payment. 

GETTING MORE INFORMATION 

You can visit www.fxclaimuk.com and register to receive updates and any future notices via email 

as the claim progresses.  If compensation becomes available, you will be contacted with information 

on how to claim your share. 

This notice summarises the Order made by the Tribunal.  To read the full Order and see other 

information about the claim, visit www.fxclaimuk.com. 

13. How can I stay updated on the progress of the claim?

14. How can I get more information?

11. I will NOT be a UK resident or my business will not be domiciled in the UK on [insert 
domicile date] and I want to participate in the claim.

12. If I am NOT a UK resident or my business will not be domiciled in the UK on [insert 
domicile date] and I do not opt-in by [insert date], can I claim payment?

http://www.fxclaim.com/
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DEFINITIONS 

An FX Spot Transaction and/or an FX Outright Forward Transaction is “entered into… in the 
European Economic Area” where: 

(a) The Defendant or Relevant Financial Institution entering into that transaction is
located in the European Economic Area.

For these purposes, a Defendant or Relevant Financial Institution is located in
the European Economic Area where their individual representative, sales desk or
other business unit (such as an agency, branch or office) entering into the
transaction is located in the European Economic Area.

and/or

(b) The class member entering into the transaction is located in the European
Economic Area.

For these purposes, a class member domiciled in the European Economic Area
shall be considered located there.

For the avoidance of doubt, the above definition applies irrespective of whether the 
class member entered into an FX Spot Transaction and/or FX Outright Forward 
Transaction with a Defendant or Relevant Financial Institution directly or indirectly 
via an Intermediary. 

A “Defendant” is any of the following: Barclays Bank Plc, Barclays Capital Inc., Barclays Plc, 
Barclays Execution Services Limited, Citibank N.A., Citigroup Inc., MUFG Bank, Ltd., 
Mitsubishi UFJ Financial Group, Inc., J.P. Morgan Europe Limited, J.P. Morgan Limited, 
JPMorgan Chase Bank, N.A., JPMorgan Chase & Co, NatWest Markets Plc, The Royal Bank 
of Scotland Group Plc and UBS AG.  

“European Economic Area” means the then 27 Member States of the European Union as 
at 31 January 2013, and Iceland, Liechtenstein and Norway.  

“Excluded Persons” means the following persons, which shall be excluded from both Class 
A and Class B: 

(a) Relevant Financial Institutions.

(b) Any person that has participated in the Bank of International Settlements’
Triennial Central Bank Survey of Foreign Exchange Turnover as a “Reporting
dealer”.

(c) The Defendants, including:

i. Their subsidiaries, holding companies and any subsidiaries of those
holding companies; and

ii. Any other entities: (i) which have a controlling interest in a Defendant;
and/or (ii) in which a Defendant has such an interest.

(d) Officers, directors and employees of any entity referred to in point (c).

(e) Members and staff of the Competition Appeal Tribunal assigned to these
proceedings.
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(f) Members and staff of any other court (such as an appellate court) that may from
time to time hear any matter arising in these proceedings.

(g) The Class Representative’s and Defendants’ legal representatives, as well as
any experts or other professional advisers instructed by them in these
proceedings, including the professional staff assisting them.

“Excluded Transactions” means the following transactions, which shall be excluded from 
both Class A and Class B:  

(a) Transactions entered into in a retail branch. Such transactions include, but are
not limited to, transactions at a “travel money desk” or a “bureau de change”.

(b) Online purchases of currency for Non-Commercial Purposes.

(c) Transfers of funds denominated in different currencies across any two bank
accounts for Non-Commercial Purposes.

(d) Transactions involving an automated teller machine (or “ATM”).

(e) Transactions involving a foreign currency using a credit card, debit card, prepaid
card or other stored value card.

(f) Transactions that the class member entered into as an Intermediary.

(g) Transactions to execute an FX Spot Transaction and/or FX Outright Forward
Transaction at a specific foreign exchange benchmark rate, such as the
WM/Reuters Closing Spot Rates and the European Central Bank foreign
exchange reference rates.

(h) Transactions resulting from a class member leaving a limit order or a resting order
(such as a “take profit” or “stop loss” order).

(i) Any transaction which is the subject of ongoing litigation or a binding settlement
which would otherwise fall within Class A or Class B (with the exception of any
claims covered by other applications for a Collective Proceedings Order before
the Competition Appeal Tribunal). For the avoidance of doubt, this includes, but
is not limited to, transactions which are included in the following proceedings:

i. In Re Foreign Exchange Benchmark Rates Antitrust Litigation, filed before
the United States District Court, Southern District of New York under case
number 1:13-cv-07789-LGS.

ii. The Canadian FX National Class Action, which comprises actions
commenced in the Ontario Superior Court of Justice under Court File No.
CV-15-536174 and the Superior Court of Quebec under Court File No.
200-06-000189-152.

iii. J Wisbey & Associates Pty Ltd v UBS AG and others, filed before the
Federal Court of Australia under Case Number VID567/2019.

“FX Spot Transaction” means a transaction involving the exchange of two currencies at a 
rate agreed on the date of the contract for value or delivery (cash settlement) within two 
business days.  

“FX Outright Forward Transaction” means a transaction involving the exchange of two 
currencies at a rate agreed on the date of the contract for value or delivery (cash settlement) 
more than two business days later but excluding Forward Foreign Exchange Agreements 
(FXAs), Non-Deliverable Forwards (NDFs) and forward Contracts for Differences (CFDs).  
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“G10 Currencies” means the British Pound (GBP), Euro (EUR), Japanese Yen (JPY), Swiss 
Franc (CHF), United States Dollar (USD), Canadian Dollar (CAD), New Zealand Dollar (NZD), 
Australian Dollar (AUD), Danish Krone (DKK), Norwegian Krone (NOK) and Swedish Krona 
(SEK).  
 
“Intermediary” means any person entering into an FX Spot Transaction and/or an FX 
Outright Forward Transaction on behalf of a third party.  
 
A transaction is entered into for “Non-Commercial Purposes” where the reason(s) for 
entering into the transaction are not connected to any business, speculative or investment 
purpose.   
 
“Relevant Financial Institution” means any entity forming part of a banking group identified 
in the List of Relevant Financial Institutions.  
 
“The Defendant’s Relevant Class A Period” and “The Defendant’s Relevant Class B 
Period” comprises the periods set out in the table below: 
 

Defendant Relevant Class A Period Relevant Class B Period 

Barclays Bank Plc 
Barclays Plc 

Barclays Execution Services 
Limited 

18 December 2007 – 
1 August 2012 

2 August 2012 – 
31 January 2013 

Barclays Capital Inc. 
14 December 2009 – 

31 July 2012 

18 December 2007 – 
13 December 2009 

and 
1 August 2012 – 
31 January 2013 

Citibank N.A. 
Citigroup Inc. 

18 December 2007 – 
31 January 2013 

None. 

MUFG Bank, Ltd. 
Mitsubishi UFJ Financial 

Group, Inc 

8 September 2010 – 
12 September 2011 

18 December 2007 – 
7 September 2010 

and 
13 September 2011 – 

31 January 2013 

J.P. Morgan Europe Limited 
J.P. Morgan Limited 

JPMorgan Chase & Co. 
JPMorgan Chase Bank N.A. 

26 July 2010 – 
31 January 2013 

18 December 2007 – 
25 July 2010 

NatWest Markets Plc 
The Royal Bank of Scotland 

Group Plc 

18 December 2007 – 
19 April 2010 

and 
14 September 2010 – 

8 November 2011 

20 April 2010 – 
13 September 2010 

and 
9 November 2011 – 

31 January 2013 

UBS AG 
14 December 2009 – 

31 January 2013 
18 December 2007 – 
13 December 2009 
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LIST OF RELEVANT FINANCIAL INSTITUTIONS 

1. ABN AMRO 

2. Adam & Co 

3. ANZ 

4. Banco Bilbao Vizcaya Argentaria SA 
(BBVA) 

5. Bank of America 

6. Bank of America Merrill Lynch 

7. Bank of China 

8. Bank of Montreal 

9. Bank of New York Mellon 

10. Bank of Nova Scotia 

11. Bank of Scotland 

12. Barclays1 

13. BNP Paribas 

14. Canadian Imperial Bank of Commerce 

15. Calyon 

16. CIBC World Markets 

17. Citigroup / Citibank2 

18. China Construction Bank 

19. Commerzbank 

20. Commonwealth Bank of Australia 

21. Coutts & Co 

22. Crédit Agricole CIB 

23. Credit Suisse 

24. Danske Bank 

25. Deutsche Bank 

26. Goldman Sachs 

27. Halifax Bank of Scotland (HBOS) 

28. HSBC 

29. Hypovereinsbank (HVB) 

30. ING Bank 

 
1  Excluding Barclays Bank Plc, Barclays Capital Inc., Barclays Plc and Barclays Execution Services Limited.  
2  Excluding Citibank N.A. and Citigroup Inc.  
3  Excluding J.P. Morgan Europe Limited, J.P. Morgan Limited, JPMorgan Chase & Co and JPMorgan Chase 

Bank, N.A. 
4  Excluding MUFG Bank, Ltd and Mitsubishi UFJ Financial Group, Inc.  
5  Excluding NatWest Markets Plc and the Royal Bank of Scotland Group Plc.  
6  Excluding UBS AG.  

31. ICBC Standard Bank 

32. JP Morgan3 

33. Lehman Brothers 

34. Lloyds Banking Group  

35. Lloyds TSB 

36. Macquarie Bank 

37. Merrill Lynch 

38. Mitsubishi Union Financial Group / Bank of 
Tokyo Mitsubishi4 

39. Mizuho Corporate Bank 

40. Morgan Stanley 

41. National Australia Bank 

42. Nationwide Building Society 

43. NatWest / Royal Bank of Scotland5 

44. Nomura 

45. Norinchukin Bank 

46. Rabobank 

47. Royal Bank of Canada 

48. Skandinaviska Enskilda Banken 

49. Société Générale 

50. Standard Chartered  

51. State Street 

52. Sumitomo Mitsui Banking Corporation 

53. Svenska Handelsbanken 

54. Toronto-Dominion 

55. Unicredit 

56. UBS6 

57. Westpac Banking Corporation 



 

Questions? Visit www.fxclaimuk.com or dial [FREEPHONE NUMBER] for more information. 

 

 

Did you trade on the foreign exchange market between 
2007 and 2013?  If so, visit www.fxclaimuk.com as you 
could receive future payment from a collective action 

A multi-million pound collective action against entities within the Barclays, Citi, JPMorgan, MUFG 

Bank (formerly Bank of Tokyo-Mitsubishi), RBS/NatWest and UBS banking groups is proceeding on 

behalf of persons who it is alleged have suffered losses due to the banks’ participation in foreign 

exchange (FX) spot trading cartels. 

What is the claim about? The claim relies on two decisions by the European Commission dated 16 

May 2019. In each decision, the Commission found that traders in charge of FX spot trading at certain 

banks exchanged commercially sensitive information and trading plans and occasionally coordinated 

their trading strategies. The claim is brought by Mr Phillip Evans who will act as the class representative 

on behalf of two “classes” of persons affected. 

Am I included in the claim? The claim is brought on behalf of participants in the FX market who 

entered into spot trades and/or outright forward transactions in the European Economic Area involving 

the so-called “G10 currencies” with any of Barclays, Citi, JPMorgan, RBS/NatWest, MUFG Bank, UBS 

and/or certain other major financial institutions between 18 December 2007 and 31 January 2013. 

Your legal rights. If you are included in the claim, you have important legal rights relating to this claim. 

Exercising these rights could affect your ability to receive compensation in the future (if the case is won 

and money becomes available).  Your rights are summarised below, but you should visit 

www.fxclaimuk.com to read the Collective Proceedings Order and accompanying Notice. 

Do I have to do anything now? For UK residents and UK-domiciled entities, this collective action is 

proceeding on an “opt-out” basis.  In simple terms, if you don’t opt-out, you will remain part of the 

claim.  This means that if you or your business is domiciled in the UK as of [insert domicile date], and 

meets the description of the classes, you are eligible to claim a share of any compensation that may 

become available in the future. You are encouraged to register your interest on www.fxclaimuk.com 

and you will be kept informed of the progress of the claim.   By doing nothing, you give up the right to 

make an individual claim against the banks in respect of the legal claims in this case and you agree to 

be bound by judgments the Tribunal may issue in this case. 

UK residents and UK-domiciled entities have the right to request to be excluded from the claim (to “opt 

out”).  By opting out you keep the right to bring your own separate claim against the banks.  However, 

if you opt out, you will not be able to claim any compensation which becomes available in this case.   

If you or your business is domiciled outside of the UK as of [insert domicile date], you need to request 

to be included in the claim (i.e. to “opt in” to the claim).  To opt in to the claim, complete an Opt-In 

Form by visiting www.fxclaimuk.com.  The deadline for opting in is [insert date]. 

Claim website. Visit www.fxclaimuk.com for detailed information.  You can learn how to opt-out or 

opt-in to the claim and you can also register to receive updates and any future notices via email as the 

claim progresses.  If you register, you will also be contacted with information on how to claim your 

share of compensation if money becomes available in the future. 
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If you entered into foreign 
exchange transactions

Click to register  
and receive more information

between December 2007
and January 2013 in the EEA

you may be eligible to particpate in a 
collective action and benefit from any future 
award of damages.



If you entered into foreign 
exchange transactions

Click to register  
and receive more information

between December 2007
and January 2013 in the EEA

you may be entitled to a future payment.



If you traded on the foreign 
exchange market

Click to register  
and receive more information

between December 2007
and January 2013 in the EEA

you may be entitled to a future payment.



Click to register 
and receive  

more information

If you entered into foreign exchange transactions between December 
2007 and January 2013, you may be eligible to participate in a 
collective action and benefit from any future award of damages.



Click to register 
and receive  

more information

If you traded on the foreign exchange market between 
December 2007 and January 2013 in the EEA, you may be  
entitled to a future payment.



Click to register 
and receive  

more information

If you entered into foreign exchange transactions between 
December 2007 and January 2013 in the EEA, you may be  
entitled to a future payment.
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Industry Associations 

 

1. Aviation 

EBAA - European Business Aviation Association 

BBGA - British Business and General Aviation Association   

BBAA - Berlin-Brandenburg Aerospace Alliance 

GBAA - German Business Aviation Association 

The Air Charter Association 

 

2. Oil & Gas 

IOGP - Global Oil and Gas Industry Trade Association 

IPIECA - International Petroleum Industry Environmental Conservation Association  

OGUK - Oil & Gas UK 

EVOLEN - French Oil & Gas Industry Council  

 

3. Basic Materials 

E-MRS - European Materials Research Society    

FEMS - Federation of European Materials Society  

SAMPE - Society for the Advancement of Material and Process Engineering - Europe   

IOM3 - Institute of Materials, Minerals and Mining 

MPI - Materials Processing Institute 

UKSB - UK Society for Biomaterials 

AEMAC - Spanish Association for Composite Materials  

ASMET - Austrian Society for Metallurgy and Materials 

CMC - Italian Association for Composite Materials  

CSNMT - Czech Society for New Materials and Technologies  

DVM - German Association for Materials research and testing 

LtMRS - Lithuanian Materials Research Society  

MATCH - Materials Common House - Alliance for Materials 

PMT - Polish Society for Materials  

SVMT - Swiss Association for Materials Technology  

 

https://www.ebaa.org/
https://bbga.aero/
https://www.bbaa.de/
http://www.gbaa.de/
https://www.theaircharterassociation.aero/
https://www.iogp.org/
https://www.iogp.org/
http://www.ipieca.org/about-us/
https://oilandgasuk.co.uk/about-us/
https://www.evolen.org/en/association/presentation.php?idPres=1
http://www.emrs-strasbourg.com/
http://www.fems.org/
http://www.sampe-europe.org/
https://www.iom3.org/natural-materials-association
http://www.mpiuk.com/
http://www.uksb.org.uk/
http://www.aemac.org/
http://asmet.org/
http://www.asmeccanica.it/
http://www.csnmt.cz/en/csnmt/
http://www.dvm-berlin.de/index.php?id=21&L=1
http://www.ltmrs.lt/
http://www.match-a4m.eu/index.php/match/objectives
http://www.ptm.imim.pl/
http://www.svmt.ch/


4. Industrial Goods 

Euromines - European Association of Mining Industries 

IMA Europe - European Industrial Minerals Association   

EuCIA - European Composites Industry Association 

CEFIC - European Chemical Industry Council 

AED - Associated Equipment Distributors 

EUROMAP - European Plastics and Rubber Machinery Industry  

IMA - European Industrial Minerals Association  

SPIF - Swedish Plastics Industry Association  

NKF - Norwegian FRP/Composite Industry Association  

 

5. Health Care 

EHMA - European Health Management Association 

EMA - European Medical Associations 

EHAL - European Association of Health Law 

EUPHA - European Public Health Association 

EAHIL - European Association for Health Information and Libraries 

ABHI - Association of British HealthTech Industries 

BHTA - British Healthcare Trades Association 

UKIHMA - United Kingdom International Healthcare Management Association 

 

6. Telecommunications 

UKCTA - UK Competitive Telecommunications Association 

FCS - UK Federation of Communication Services 

ISPA - UK Internet Services Providers' Association 

ETNO - European Telecommunications Network Operators' Association 

               ECTA - European Competitive Telecommunications Association 

EACD - European Association of Communication Directors 

 

7. Utilities 

EPSU - European Public Service Union  

SmartEn - European Business Association for Digital and Decentralized Energy Solutions 

http://www.euromines.org/
http://www.ima-eu.org/
http://www.eucia.eu/
http://www.cefic.org/
http://aednet.org/
http://www.euromap.org/en/
http://www.ima-eu.org/
http://www.plastindustri.org/
http://www.komposittforbundet.no/
https://ehma.org/
https://emanet.org/
https://eahl.eu/
https://eupha.org/
https://eupha.org/
http://eahil.eu/
https://www.abhi.org.uk/
http://bhta.com/
https://www.ukihma.co.uk/about-us/
http://www.ukcta.org.uk/
http://www.ukcta.org.uk/
http://www.fcs.org.uk/
http://www.fcs.org.uk/
https://www.ispa.org.uk/
https://etno.eu/
https://etno.eu/
https://lobbyfacts.eu/representative/77991e754bd14caa882daeb28d534b08/european-competitive-telecommunications-association
https://www.eacd-online.eu/
https://www.eacd-online.eu/
https://www.epsu.org/
https://www.smarten.eu/


EUTC - Energy & Water Utilities  

CHPA - Combined Heat and Power Association 

AEPUK - UK Association of Electricity Producers 

EUA - Energy & Utility Alliance 

SBWWI - Society of British Water and Wastewater Industries  

Energy & Utility Skills Association 

The Electricity Association of Ireland  

 

8. Technology 

European Tech Alliance 

PTA - European Pultrusion Technology Association   

TECHUK - UK Technology Trade Association 

IFG - German Institute of Casting Technology   

CSNMT - Czech Society for New Materials and Technologies 

https://eutc.org/energy-water-utilities/
http://www.chpa.co.uk./
http://www.aepuk.com/
http://www.eua.org.uk/
http://www.sbwwi.co.uk/
https://www.euskills.co.uk/
https://www.euskills.co.uk/
https://eaireland.com/
http://eutechalliance.eu/
http://www.pultruders.com/
https://www.techuk.org/about
http://www.ifg-net.de/eng/index2.html
http://www.csnmt.cz/en/csnmt/




APPENDIX 8 





UK National Press
Legal and Crime Correspondents

Publication Contact Position Circulation Type of Readership
City AM James Booth Legal Reporter 578,964 Business/Financial

Financial Times Jane Croft Law Courts Correspondent 42,349,397 Business, finance and political news
Financial Times Eva Szalay Currencies Correspondent 42,349,397 Business, finance and political news
Financial Times Kate Beioley Legal Correspondent (starts in July) 42,349,397 Business, finance and political news

Daily Mail Rebecca Camber Crime Correspondent 22,300,000 News, sport, showbiz, science and health stories
Guardian Owen Bowcott Legal Affairs Correspondent 23,100,000 6.9m average daily unique visitors aimed at a centre left audience
Guardian Vikram Dodd Police and Crime Correspondent 23,100,000 6.9m average daily unique visitors aimed at a centre left audience
Guardian Sean Farrell Freelance 23,100,000 6.9m average daily unique visitors aimed at a centre left audience

The London Evening Standard Justin Davenport Crime Editor 26,340,000 News, business, sport, features and entertainment.
The London Evening Standard Tristan Kirk Courts Correspondent 26,340,000 News, business, sport, features and entertainment.

The Daily Telegraph Martin Evans Crime Correspondent 20,020,000 Business, Sport and Arts

The Times/The Times’ Brief Jonathan Ames Legal Editor 5,570,000 The UK’s No. 1 daily title for reaching C-Suite executives, reaching 40% of this 
senior group every day

The Times Edward Fennell Freelance Legal Journalist 5,570,000 The UK’s No. 1 daily title for reaching C-Suite executives, reaching 40% of this 
senior group every day

The Times Fiona Hamilton Crime Editor 5,570,000 The UK’s No. 1 daily title for reaching C-Suite executives, reaching 40% of this 
senior group every day

The Times John Simpson Crime Correspondent 5,570,000 The UK’s No. 1 daily title for reaching C-Suite executives, reaching 40% of this 
senior group every day

The Sunday Times Nicky Harley News Reporter (Crime) 5,570,000 The UK’s No. 1 daily title for reaching C-Suite executives, reaching 40% of this 
senior group every day

Bloomberg (Europe) Jonathan Browning Legal Reporter 116,700,029 News, data and analysis for financial markets and businesses.
Press Association Brian Farmer Courts Correspondent 155,998 National news agency for the UK and Ireland
Press Association Emily Pennink Old Bailey Correspondent 155,998 National news agency for the UK and Ireland
Press Association Margaret Davis Crime Correspondent 155,998 National news agency for the UK and Ireland

Various Joshua Rozenberg Freelance Legal Commentator N/A N/A
BBC News Clive Coleman Legal Correspondent 1,032,281,608 News, current affairs and sport

Business, Financial Services & Regulation 
Correspondents

Publication Contact Position Circulation Type of Readership
City AM Rachel Cunliffe Business Features Editor 578,964 Business/Financial

Financial Times Caroline Binham Team Leader (Financial Regulation) 42,349,397 Business, finance and political news
Financial Times Patrick Jenkins Financial Editor 42,349,397 Business, finance and political news

The Times Katherine Griffiths Banking Editor 5,570,000 The UK’s No. 1 daily title for reaching C-Suite executives, reaching 40% of this 
senior group every day

The Sunday Times Oliver Shah Business Editor 5,570,000 The UK’s No. 1 daily title for reaching C-Suite executives, reaching 40% of this 
senior group every day

Guardian/Observer Julia Finch Business Editor 23,100,000 6.9m average daily unique visitors aimed at a centre left audience
Guardian Simon Goodley Senior Business Reporter 23,100,000 6.9m average daily unique visitors aimed at a centre left audience

London Evening Standard Michael Bow City Correspondent 26,340,000 News, business, sport, features and entertainment.
London Evening Standard Russell Lynch Deputy Business Editor 26,340,000 News, business, sport, features and entertainment.

The Daily Telegraph Ben Wright Business Editor 20,020,000 Business, Sport and Arts
The Daily Telegraph Allister Heath Business Editor 20,020,000 Business, Sport and Arts

The Sunday Telegraph Ben Marlow Executive Editor 20,020,000 Business, Sport and Arts
The Wall Street Journal (Europe) Nina Trentmann News Editor - CFO Journal 122,800,794 News of the day, opinion and analysis
The Wall Street Journal (Europe) Margot Patrick Financial Reporter 122,800,794 News of the day, opinion and analysis

Reuters (Europe) Rachel Armstrong Financial Services Editor 51,000,000 International news coverage
Reuters (Europe) Huw Jones Regulation Correspondent 51,000,000 International news coverage
Reuters (Europe) Kirsten Ridley European Financial Correspondent 51,000,000 International news coverage
Reuters (Europe) Iain Withers UK Banking Correspondent 51,000,000 International news coverage

FT.fm Peter Smith FTfm Editor 42,349,397 Business, finance and political news

International Media List

http://ft.fm/


The Independent Ben Chapman Business Reporter 26,340,000 Business, property and personal finance news to sport, fashion and lifestyle

Daily Mail Ruth Sunderland Finance Editor 22,300,000 News, sport, showbiz, science and health stories
The Mail on Sunday Neil Craven Deputy City Editor 22,300,000 News, sport, showbiz, science and health stories

The Scotsman Simon Neville City Editor 4,373,381 Scottish national newspaper
Associated Press Danica Kirka Business & Economics Reporter N/A Multinational nonprofit news agency headquartered in New York City.

Consumer Finance Correspondents
Publication Contact Position Circulation Type of Readership

The Daily Telegraph Sunday Telegraph Lauren Davidson Personal Finance Editor 20,020,000 Business, Sport and Arts
The Daily Telegraph Laura Miller Deputy Personal Finance Editor 20,020,000 Business, Sport and Arts
The Financial Times Claer Barrett FT Money Editor 42,349,397 Business, finance and political news
The Financial Times Lucy Warwick Ching Digital and Communities Editor 42,349,397 Business, finance and political news
The Financial Times Tabby Kinder Tax and Accounting Correspondent 42,349,397 Business, finance and political news

The Times Mark Atherton Investment Editor 5,570,000 The UK’s No. 1 daily title for reaching C-Suite executives, reaching 40% of this 
senior group every day

The Guardian The Observer Patrick Collinson Personal Finance Editor 23,100,000 6.9m average daily unique visitors aimed at a centre left audience
The Daily Mail Amelia Murray Personal Finance Reporter 22,300,000 News, sport, showbiz, science and health stories

The London Evening Standard Lucy Tobin Senior Writer 26,340,000 News, business, sport, features and entertainment.
City AM Rachel Cunliffe Business Features Editor 578,964 Business/Financial

The Independent Kate Hughes Personal Finance Editor 26,340,000 Business, property and personal finance news to sport, fashion and lifestyle

The Sunday Times Niall Brady Money Editor 5,570,000 The UK’s No. 1 daily title for reaching C-Suite executives, reaching 40% of this 
senior group every day

The Mail on Sunday Jeff Prestridge Personal Finance Editor 22,300,000 News, sport, showbiz, science and health stories

European National Press
Germany

Publication Contact Position Circulation Type of Readership

The German Times Rüdiger Rossig Senior Editor 106,172 An English-language monthly newspaper that focuses on politics, economy and 
culture

Der Spiegel Jörg Schindler London Correspondent 176,244,313 Politics, business and science, medicine and technology, culture and 
entertainment to media, society and sports

Die Welt Claudia Wanner UK Correspondent 69,933,025 German national daily newspaper

FAZ Alexander Armbruster Senior Business and Finance Editor 4570000 The paper's target audience are the top decision makers in politics, economy 
and culture.

France
Publication Contact Position Circulation Type of Readership
Les Echos Alexandre Counis UK Correspondent 7,921,230 The current economic and financial French and international markets
Le Monde Eric Albert London City Correspondent 91,207,835 French daily evening newspaper

AFP Guy Jackson London News Editor 4,857,270
A global news agency delivering fast, accurate, in-depth coverage of politics, 

sports, entertainment and the latest breakthroughs in health, science and 
technology.

L’Agefi Valerie Venck Finance News Editor 55,308
Daily newspaper covering national and international finance and economy news. 

Specialisms include banking sectors, insurance, capital markets and related 
services.

Liberation Christophe Alix Economics Editor 12,296,164 A French daily newspaper published in Paris.

France24 Benedicte Paviot UK Correspondent 17,336,712 France 24 broadcasts 24 hours a day, seven days a week to 250 million TV 
households in 177 countries around the world.

BFMTV Nicolas Doze Economics Editor 35,467,419 BFM TV is a TV news channel based in France and available globally via digital, 
cable and satellite television.

Spain
Publication Contact Position Circulation Type of Readership

EFE Judith Mora London Correspondent 4,224,187 Spanish Language newswire focusing on current affairs, politics and economics.

El País Patricia Tubella London Correspondent 508,060,653 A daily newspaper in Spain
El Mundo Lourdes Gomez Freelance London Correspondent 234,697,897 A printed daily newspaper



Italy
Publication Contact Position Circulation Type of Readership

Corriere della Sera Paola De Carolis London Correspondent 96,291,808 An Italian daily newspaper
Il Sole 24 Ore Leonardo Maisano London Bureau Chief 16,528,445 An Italian national daily business newspaper

La Stampa ClaudioGallo UK Correspondent 24,276,172 An Italian daily newspaper

Switzerland
Publication Contact Position Circulation Type of Readership

Neue Zuercher Zeitung Gerald Hosp Financial Correspondent 16,029,177 A German-language daily newspaper
Neue Zuercher Zeitung Peter Rásonyi Head of International News 16,029,177 a German-language daily newspaper

Nordics
Publication Contact Position Circulation Type of Readership

NRK (Norway) Inger Johanne Solli District Editor 53,123,298 State-owned media company encompassing TV, Radio, newspaper
The Copenhagen Post (Denmark) Christain Wenande News Editor 384,268 English-language newspaper in Denmark

Metro (Sweden) Henrik Ek Deputy Editor-in-Chief 2,072,529 A free daily newspaper in Sweden

Netherlands
Publication Contact Position Circulation Type of Readership
De Telegraaf Joost Van Mierlo London Correspondent 7,151,202 The largest Dutch daily morning newspaper, based in Amsterdam

Metro Dave van Aken Web Editor 1,270,289 Metro is the only free newspaper in the Netherlands. More than 1.1 million 
people read Metro daily at the start of the day on the train, tram or bus.

Het Financieele Dagblad Joost Dobber London Correspondent 690,052 A daily Dutch newspaper focused on business and financial matters

Asian National Press
South Korea
Publication Contact Position Circulation Type of Readership

Asia Economy Daily Jae Chan Yang Chief Editorial Writer 10,770,036 Economics and Business news globally
The Korea Times Ji-soo Kim Digital News Editor 3,445,362 English daily in Korea

Maeil Business Newspaper Yungu Park Reporter N/A Korea’s leading business publication

Japan
Publication Contact Position Circulation Type of Readership

The Japan Times Eric Johnston Deputy Editor 11,713,353 English-language newspaper about news and features about Japan and the 
world.

The Japan News Masahiro Sato Editor 1,221,512 English-language sister publication of Japan's largest daily newspaper, The 
Yomiuri Shimbun.

Nikkei Yu Shimada Team Leader 78,164,556 Specialises in business, financial and industry news

Hong Kong
Publication Contact Position Circulation Type of Readership

South China Morning Post Eugene Tang Business Editor 24,966,694 A Hong Kong English-language newspaper

Trade Press
Legal

UK
Publication Contact Position Circulation Type of Readership

The Lawyer Amar Mehta Litigation Reporter 473,744 A monthly British magazine for top Commercial Lawyers and In-House Counsel

Law360 Joanne Faulkner Senior Reporter 1,643,853 Corporate Counsel and Litigators
CDR Angela Bilbow Contributing Editor 181,104 International commercial litigation and arbitration community worldwide

Legal Business Tom Baker Reporter 170,098 Key issues facing commercial law firms

Legal Week Rose Walker News Editor 182,647 Dedicated exclusively to commercial lawyers in the UK and major international 
jurisdictions.

Law Society Gazette Michael Cross News Editor 648,457 National and international news, opinion, features, in-depth articles plus a jobs 
and appointments section.

Global Legal Post David Cowan Editor 103,697 News and commentary on corporate in-house counsel worldwide



New Law Journal Jan Miller Editor 263,656 In-depth reporting, analysis and independent comment on legal trends, practice 
and procedures in civil & commercial litigation and dispute resolution.

Financial services
UK

Publication Contact Position Circulation Type of Readership

Financial News Nell Mackenzie Investment Banking Correspondent 510,648 A weekly investment banking, fund management and securities industries 
newspaper.

FX Week Karen Friar Editor 205,348 Foreign exchange and money market professionals

Wealth Adviser James Williams News Editor 137,738 Private client/wealth managers, family offices, trustees and their investment 
advisers

Wealth Briefing Tom Burroughes Editor 390,747 Premier news, features and information source for the global wealth 
management sector

FT Adviser Carmen Reichman News Editor 156,866 Financial news and analysis to financial advisers
CityWire Dylan Lobo Online Editor 578,858 An independent guide to financial life

Business Insider Alison Millington Senior Editor 10,003,655 Leading online business news site for the digital age

The Economist Edward Carr Deputy Editor 29,303,908, 1,138,650 (print) Insight and opinion on international news, politics, business, finance, science, 
technology and the connections between them.

International Adviser Kirsten Hastings Editor 148,061 International Adviser is a monthly magazine for financial intermediaries 
specialising in cross-border products and tax advice.

EuroMoney Dominic O'Neill EMEA Editor 231,557 An English-language monthly magazine focused on business and finance.
FinTech Futures Sharon Kimathi Editor 541,417 Technology and financial systems coverage for the banking industry.

MLex Simon Zekaria Senior Regulatory Reporter 121,089
Provides insight into European issues surrounding antitrust, M&A, state aid, 

financial services, trade disputes, telecoms, climate change and energy 
regulation

International
Publication Contact Position Circulation Type of Readership

Global Finance Paula Green Contributing Writer 334,047 News and analysis

International Financial Law Review Sharon Kimathi Senior Reporter 99,067 Global audience of in-house counsel at financial institutions and corporates, 
private practice lawyers and senior regulators and policy directors.

International Financing Review Helene Durand Deputy Global Credit Editor 206,302 News, views and opinion covering every aspect of the capital markets.

International Business Times Liz Scott Sub-Editor 10,150,000
Digital global news publication that delivers international business news to an 

audience of over 5 million in the UK and 50 million people worldwide every 
month through its network of digital publishing platforms.

Bloomberg Law Rebekah Mintzer Assistant Managing Editor 1,235,006 A leading source of legal, tax, regulatory, and business information
Bloomberg Law Rosalind Barker Senior Editor 1,235,006 A leading source of legal, tax, regulatory, and business information

Regulation Asia Peter Guy Editor-in-Chief 99,898 Latest news, opinion, thought leadership and research/analyses of the markets 
that matter to financial services executives with an interest in Asia.

Financial Buzz Aïda Savadogo Journalist 512,760 Latest trending financial and economic news

Asset Management
UK

Publication Contact Position Circulation Type of Readership

Asset Servicing Times Rebecca Butcher Editor 259,207 News-focused source to exclusively cover the global asset servicing markets

Funds Europe Romil Patel Editor 113,395 All areas of asset management business
Insurance Asset Management Adam Cadle Editor 103,851 CIOs, FDs and Treasury heads at insurance companies across Europe

Money Age Adam Cadle Editor 122,855 IFAs, mortgage brokers, and the financial services sector with timely news

Institutional Asset Manager James Williams News Editor 133,910 Institutional investors/pension funds and their managed funds/investment 
managers

Investment & Pensions Europe Liam Kennedy Editorial Director & Editor 449,061 Institutional investors and those running pension funds.

Moneywise Rachel Rickard Straus Editor 550,104 Personal finance issues, investments, taxes, retirement and estate planning, 
banking, debt and savings, college planning and the economy.

Money Marketing Daniela Esnerova Investment Reporter 219,235 Independent financial adviser, offering up a news service alongside in-depth 
analysis and comment on market issues



Professional Investor Maha Khan Phillips Editor 11,000 Industry news and updates.

Portfolio Adviser Sebastian Cheek Editor 184,738
News magazine and daily news web site aimed at wealth managers, investment 

IFAs and other professional fund pickers and asset allocators in the UK and 
Channel Islands.

Professional Adviser Julian Marr Editor 270,764 Business issues affecting the UK financial adviser market

Professional Pensions Stephanie Baxter Deputy Editor 96,046
The occupational pensions industry. Scheme managers, trustees, corporate 

IFAs but is also read widely by consultants, fund managers, pensions lawyers, 
accountants, auditors, third-party administrators, custodians, software providers.

Competition
UK

Publication Contact Position Circulation Type of Readership

Global Competition Review David Samuels Managing Editor 237,935 Targeted at competition professionals, Global Competition Review provides 
breaking news, analysis and commentary 

Competition Law Insight Yvonne Knock Desk Editor 153,810 Competition Law Insight provides coverage of antitrust law across a wide range 
of industries

International
Publication Contact Position Circulation Type of Readership
Bloomberg Aofie White Competition Correspondent 116,700,029 A leading source of legal, tax, regulatory, and business information

MLex Robert McLeod Editor-in-Chief 121,089

The magazine covers the same areas as the parent service, providing insight 
into European issues surrounding antitrust, M&A, state aid, financial services, 

trade disputes, telecoms, climate change and energy regulation. It is distributed 
to MLex’s readership of lawyers, general counsel, senior corporate executives, 

investors and government regulators.

Parr Global Yanita Morris Editor-in-Chief 7,800
RR delivers global intelligence, analysis and data on competition law, anti-

corruption enforcement, cybersecurity/ data privacy, and sector-specific 
regulatory change.

Reutuers Foo Yun Chee Competition Correspondent 51,000,000 Reuters is an international news agency

International
Publication Contact Position Circulation Type of Readership

AltAssets Mike Didymus Online Editor 263,433 Latest news, opinion and research in theglobal private equity and venture capital 
community

Investment Advisor Ron Pechtimaldjian Executive Editor 301,143
News, information, and analysis that they need to grow and run their practices 
and to provide the best investment advisory and financial planning choices for 

their clients.

Hedge Fund
UK

Publication Contact Position Circulation Type of Readership

Hedgeweek James Williams News Editor 99,406 Largest online news publisher serving institutional investors/wealth managers 
and their investment managers/advisers across all asset classes

Hedge Ben Winstanley Deputy Editor 146,641 A combination of luxury lifestyle content with intelligent commentary on the 
hedge fund industry.

Hedge Fund Journal Hamlin Lovell Contributing Editor 192,943 An established source of information on the hedge fund industry.
HFM Week Matt Smith Editor 145,404 Current global hedge fund news.

Hedge Funds Review Antony Chambers Publisher 364,143 News, opinion and analysis on the hedge funds industry.
EuroHedge Nick Evans Editor 97,996 Exclusive coverage of the single-manager hedge fund industry in Europe

International
Publication Contact Position Circulation Type of Readership

Hedge Fund Law Report Rorie Norton Associate Editor 121,946 Hedge fund law and regulation.

Insurance
UK

Publication Contact Position Circulation Type of Readership



The Insurance Insider Catrin Shi News Editor 98,928 Aimed at insurance professionals (eg brokers) and investors

Intelligent Insurer Marc Jones Deputy Editor 172,224 Aimed at buyers, capital providers and brokers of reinsurance and wholesale 
insurance

Insurance Times Mark Richardson News Editor 160,972 News, information and insight for the general insurance industry in the UK.

Insurance Age Sian Barton Editor 190,452 A monthly magazine for the Insurance broking community with a strong regional 
focus.

Continuity, Insurance & Risk Deborah Ritchie Editor 117,840 B2B magazine aimed at risk management and compliance professionals
Insurance Day Liz Booth Legal Correspondent 99,326 Global insurance and reinsurance markets.

Modern Insurance Magazine Poppy Green Co-Editor N/A Aimed at professionals from legal, insurance, brokerages, CMC, medical, 
technology, accident & repair and credit hire.

Insurance Post Martin Croucher News Editor 156,009
A daily news service, a searchable news and analysis archive stretching three 
decades, a forum for industry views, expert advice, video content and a host of 

other services.

International
Publication Contact Position Circulation Type of Readership

Insurance Asset Management Adam Cadle Editor 103,851 Target the needs of CIOs, FDs and Treasury heads at insurance companies 
across Europe.

Investment
UK

Publication Contact Position Circulation Type of Readership
Acquisition International Charlotte Green Head of Features 94,455 Corporate finance news including figures and analysis.

Investment Europe Jonathan Boyd Editorial Director 154,571 Asset managers and investors
Expert Investor Dylan Emery Editor 148,649 High-end fund selectors, institutional investors, and high-net worth advisers

Investment Week Katrina Lloyd Editor 388,610 Markets, economics and investment

International Investment Christopher Copper-Ind Editor 222,968 A monthly magazine covering offshore financial advisers and wealth managers.

International
Publication Contact Position Circulation Type of Readership

Institutional Investor David Evans Senior Writer 808,007 A monthly publication intended to be read by the "most powerful people in 
finance".

Investment News Mary Beth Franklin Contributing Editor 378,834 Weekly newspaper, which combines comprehensive news with independent 
reporting on the entire financial services industry.

The Wall Street Journal Laura Kreutzer Assistant Managing Editor/Reporter 122,800,794 News of the day, insightful opinion and fair-minded analysis
CNN Business Jeanna Sahadi Senior Writer 31,200,000 Money news

Private Equity News Jessica Mills Davies Editor 94,232 News and analysis for Europe’s private equity industry

Social Media

Name Followers Handle
John Rega 1,655 Followers @John_Rega

Martin Coyle 349 Followers @coylester10
Vanessa Houlder 2,060 Followers @VanessaHoulder1

Michael Peel 4,984 Followers @Mikepeeljourno
Joshua Rozenberg 82.3K Followers @JoshuaRozenberg
David Allen Green 189.7K Followers @davidallengreen

The Secret Barrister 260.8K Followers @BarristerSecret
fleetstreetfox 84.6K Followers @fleetstreetfox

Dmitry Grozoubinski 40.2K Followers @DmitryOpines
David Henig 32K Followers @DavidHenigUK

Helene von Bismarck 14.7K Followers @HeleneBismarck
Allie Renison 21.1K Followers @AllieRenison
Steve Bullock 60.2K Followers @GuitarMoog

Sabine Weyand 43.8K Followers @WeyandSabine

The following are social media commentators who we believe would have an interest in the claim and would be 
well placed to comment on proceedings.



SpinningHugo 4,593 Followers @SpinningHugo
Dinah Rose QC 6,203 Followers @DinahRoseQC
Schona Jolly QC 42.6K Followers @WomaninHavana

Ian Dunt 239.6K Followers @IanDunt
James Mates 29.7K Followers @jamesmatesitv
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